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Cockroaches. Approximately 350
million years old, they’re one of
Earth’s oldest and most common
pests. And though cockroaches are
active year-round, late winter is the
perfect time to begin protecting your
facility from these pests, as they will
become even more active as the
weather turns warmer.

The fact is cockroaches can in-
habit any environment that a human
can. Not only can the pests be a nui-
sance, but they are a well-known
public health risk due to their ability
to carry disease and their connection
with the development of  asthma.
Through frequent contact with con-
taminated material, cockroaches be-
come vectors for a number of  or-
ganisms and bacteria that can cause
food poisoning, diarrhoea and dys-
entery. And, cockroach droppings
and exoskeletons contain allergens,
which have been found to contrib-
ute to the development of  asthma,
especially in children.

Although they are not readily as-
sociated with property damage,
cockroaches can damage and stain
items with their odorous secretions
and droppings. In fact, cockroaches
have even been found to damage
electrical machinery by chewing

Cockroaches: An Old Foe
Hardy pests will buckle under a good sanitation program

through insulation on wires and leav-
ing their droppings and exoskeletons
in the equipment.

Before beginning a cockroach
prevention program, it is important
to understand what you’re up against.
The most common species in
Canada is the German cockroach,
which can reach 20 mm in length and
can be identified by its light brown,
oval-shaped body. German cock-
roaches reproduce extremely quickly,
with a pair of  cockroaches producing
as many as 400 offspring in six
months. This rapid reproduction is
another reason to prevent an infesta-
tion from occurring in the first place.

Sanitation & Housekeeping –
The Best Protection

So how can you best protect your
facility from cockroaches? By deny-
ing them what they need most: food,
water and shelter. Ironically, while
cockroaches often signal unsanitary
conditions, they will infest even the
cleanest environment if  it provides
access to these three elements. The
best cockroach prevention programs
remove food, water and shelter
through diligent sanitation and atten-
tive housekeeping.

Food and Water
Most cockroaches are scavengers,

so “food” for them encompasses al-

most everything, including food de-
bris, flakes of  dried skin, eyelashes,
dust and glue. Due to their indis-
criminate eating habits, all floors in
the facility should be cleaned fre-
quently if  you want to keep them
out.

German cockroaches also require
daily access to water sources. This
means that they often infest areas
where they can collect moisture from
leaky plumbing and machinery. Work
with a maintenance professional to
repair equipment as needed. Care-
ful sanitation of  floors, as described
above, should also eliminate liquid
spills as quickly as possible.

Shelter
Cockroaches are primarily noc-

turnal pests, and look for shelter in
damp, dark areas. Cracks and crev-
ices need to be carefully cleaned and
sealed, if  possible. Again, focus spe-
cial attention on moisture-prone ar-
eas, such as kitchens and bathrooms.
Eliminate unnecessary clutter, as it
too can provide shelter for these
pests.

Infestation Survival Guide
Though prevention is key, infes-

tations do happen. In the event of
an infestation, it is important to im-
mediately evaluate your sanitation
program and make adjustments if
necessary. Sanitation and housekeep-
ing are important even during an in-
festation as the diseases carried by
cockroaches and their allergens are

not always associated with the pest
itself, but rather with what it leaves
behind – droppings, exoskeletons
and secretions. Stringent and regu-
lar floor cleaning will help eliminate
this debris before it threatens health.

The next step is to remove the
cockroaches themselves. Work with
a pest management professional to
identify harbourage areas and use a
vacuum to remove any readily ac-
cessible cockroaches, droppings,
eggs and exoskeletons. A vacuum
with a HEPA (High Efficiency
Particulate Absorber) filter is recom-
mended, as it will remove any parti-
cles with cockroach allergens.

Once these pests have been
physically removed, an ongoing

The German cockroach, Blattella germanica, can grow to approximately an inch in length. The male is light brown and boat-shaped, while the female is darker, broader and rounded.

By ZIA SIDDIQI, Ph.D., BCE,
Director of Quality Assurance, Orkin Inc.
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cockroach control program can help
eliminate any remaining pests and
new ones that find their way into the
facility. A number of  control meth-
ods are commonly used, including
non-volatile baits and glue boards.

Non-Volatile Baits
Non-volatile baits are preferred

over spray pesticides because they do
not become airborne and can be
used in very targeted areas. Gel baits,
for example, can be injected into
cracks and crevices, where cock-
roaches are likely to hide but where
humans and other organisms are
unlikely to come in contact with
them.

Glue Boards
Glue Boards have a sticky sur-

face that traps the cockroach.
Though they can trap and elimi-
nate cockroaches, glue boards can
also be helpful to monitor the pest
population over time.

Since these control methods do
not attract cockroaches, per se, it
is important to work with your
pest management professional to
place them near the areas most
likely to be frequented by cock-
roaches.

The bottom line is cockroaches
are here to stay, but that doesn’t
mean that they can’t be control-
led. A strict sanitation and house-
keeping program will eliminate
sources of  food, water and shel-
ter that attract cockroaches in the
first place, and a smart control
program can help curb the risk of
disease if an infestation does oc-
cur.

Dr. Zia Siddiqi is Quality Assurance
Director for Orkin Inc. A Board Certi-
fied Entomologist with more than 30 years
in the industry, Dr. Siddiqi is an acknowl-
edged leader in the field of pest manage-
ment. For more information, e-mail
zsiddiq@rollinscor p.com or visit
www.orkincommercial.com.

Continued From Page 1
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gent and well-funded UNION ad-
vertising campaign against using
CONTRACT custodial services by:
province, municipalities, university’s,
colleges, schools and major commer-
cial industries. CCAA was able to tell
the contract cleaners’ side of the
story through press releases, media
interviews and by doing the job. No
individual cleaning company could
have hoped to fight against the
strength of the unions at that time
but collectively CCAA was able to
make an impact. The association

CONTRACT CLEANERS CORNER

The Contract Cleaners
Association of Alberta

Randy Burke, currently of  Day-
light Cleaning Services and Brian
King, with Omni Facility Services,
formed the Contract Cleaners Asso-
ciation of  Alberta (CCAA) as a non-
profit society in the early 90s. In
those days there were many reasons
why such an association was needed,
but one of  the prime motivation fac-
tors was to counter the very strin-

Excerpts from a speech given by
BRIAN KING to the Edmonton Chapter
of BOMA (Spring 2006)

went into hiatus in the late 90s but
currently, Fred Edwards, president
of  the Calgary Chapter, and Brian
King, president of the Edmonton
Chapter, have collectively in excess
of  60 active members.

The goal of  CCAA is to increase

the awareness of  the professional as-
pects of  the custodial industry. The
association was formed for mainly
the same reasons as most trade as-
sociations – recognition, credibility
and, hopefully, respect for the integ-
rity of the members and of the as-
sociation. All members are required
to sign a code of  ethics and agree to
maintain the standards of
theassociation. The CCAA code of
ethics is as follows:

• To conduct all business affairs
with honesty, integrity and in accord-
ance with all municipal, provincial
and federally legislated statutes;

• To furnish adequate equip-
ment, qualified and trained person-
nel and also provide products of
high quality to achieve and maintain
the highest standard of  perform-
ance;

• To accurately represent serv-
ices or products to clients and to re-
spond with prompt and courteous
handling of requests or complaints;

• To be environmentally con-
scious;

• To contribute regularly to the
improvement of  the industry’s pub-

lic reputation;
• To participate in the industry’s

growth, health and safety programs,
and through the activities of  the as-
sociation; and

• To do no act that will bring dis-
repute to any member, the associa-
tion or the industry.

In the last few years, CCAA has
actively supported two main changes
in the industry – the emphasis on
safety and the environmental impact
of  the chemicals used in facilities.
CCAA has supported having the Al-
berta Certificate of  Recognition
(“COR”) for safety as a standard to
achieve for all custodial firms. The
association has run several safety
programs in Edmonton and Calgary
including: WHMIS train the trainer,
designing a health and safety pro-
gram for a firm, first aid courses,
leadership in safety and excellence,
to name a few, along with seminars
on “Changes to the Alberta OH&S and
how it affects the custodial industry.” The
changes that came into effect in 2005
are enormous, and particularly af-
fects BOMA members as all build-
ing owners and their agents – the
property managers – have been des-
ignated as the “prime contractors”
when it comes to any contractor/
worker doing work on their sites/fa-
cilities. For details contact the gov-
ernment web site –
www.whs.gov.ab.ca. CCAA has held
several meetings with government as
the sponsoring partners in an effort
to reduce the costs in obtaining
COR. As it stands now, it costs a
minimum of  $1000 just to get started
in the program, $500 annually for
membership in ACSA and just un-
der $500 for the four required safety
courses. This is a major impediment

Continued On Page 3

On behalf of the members of
the Canadian Sanitation Supply
Association (CSSA) Alberta, Sas-
katchewan and Manitoba Chap-
ter, I would like to welcome you
to our premier edition of Clean
The Prairies, a marketing publi-
cation geared towards the indi-
viduals who maintain high
standards of cleanliness in
commercial, industrial and in-
stitutional facilities.

In conjunction with Perks
Publications Inc., we have utilized
this format to present to our cus-
tomers, the end users of  sanitary
maintenance products, issues and
information pertaining to their
facilities and their vocation.

Our goal is to inform read-
ers in the Alberta, Saskatch-
ewan and Manitoba regions on
the ever-changing world of
cleaning technology science as
well as presenting the concerns
of  today and tomorrow. Some
of these issues include Green

cleaning, new cleaning methods
and technologies, infection
control, misconceptions of
cleaning, profitability and cost
controls, and industry trends
and events. We will also provide
educational and training oppor-
tunities as they arise. Addition-
ally, you will learn about new
regulations and standards as we
proceed to a new level of  clean-
liness in the future.

Dealing with a CSSA mem-
ber provides you with the peace
of  mind in knowing that the
reputable companies listed on
Page 10 of  this issue don’t deal
in trial and error, but in solid
industry knowledge and exper-
tise. Our member companies
are the ones who can provide
you with systems that work.

For more information on the CSSA
or to let us know what you think of
our fantastic, new publication, you can
visit our web site at www.cssa.com or e-
mail my self  at rlmmaxim@mts.net.

Keeping
You Informed

Roger Manaigre
CSSA President
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to smaller firms to say nothing
about the large amount of  docu-
mentation required for these pro-
grams. However, there is an up-
side. The refunds from WCB due
to the partnership program usu-
ally balance the costs out. It is the
initial outlay in time and money
that causes the smaller firms to
question the justification.

The CCAA has, in conjunc-
tion with supplier/associate
members, annually run a mini-
trade show where supplier mem-

years, the association has placed
a collective advertisement in the
Edmonton Yellow Pages outlin-
ing the professionalism of the
members.

Basically CCAA feels that all
custodial firms, large or small,
whether they are in Edmonton,
Montreal or Halifax, all have
similar problems and that being
a member of  an association like
CCAA gives them a platform that
may get listened to. The associa-
tion supports a $2 billion indus-

Continued From Page 2

THE CONTRACT CLEANERS
ASSOCIATION OF ALBERTA

bers have the
opportunity to
showcase to not
only CCAA
members, but
others in the
trade and those
in facility man-
agement, all that
is new in equip-
ment/products
for the industry.

try with many
thousands of
employees and
can be much
stronger to-
gether than as in-
dividuals.

Over the past
few years,
CCAA has at-
tempted to form
a national con-

CCAA is an active association
with monthly meetings which
usually feature a guest speaker.
Some of  the  recent speakers have
been G. Weir of  Canadian Rev-
enue Agency who gave the group
a talk on the difference between
employees and subcontractors,
and the consequences that could
result of not being sure; R. Noce
on Contracts; D. Allen of  Sci-
Tech on environmental chemi-
cals; and M. McDowell of  CFIB
on the new Alberta Labour
Standards Act. For the last three

tract cleaners association. Mario
Levasseur heads up the Quebec
chapter which is a very active as-
sociation, while Robert Crozier
leads the Maritime group. How-
ever, The association has been
unsuccessful in getting Ontario
set up as an association and, un-
til this happens, the chance of  a
national contract cleaners asso-
ciation is not yet viable.

For more information on the asso-
ciation, visit their web site at
www.ccaalberta.com or contact Brian
King at (780) 428-9508.

In the last years, our
association has actively

supported two main
changes in our industry

– the emphasis on safety
and the environmental

impact of the chemicals
we use in our facilities.

The Environmental Services de-
partment is possibly the most mo-
bile group of  staff  in the average
hospital. They can be seen daily in
every patient room (even those un-
der contact precautions), every wash-
room, every common area, every
lunchroom and cafeteria, every staff
lounge, elevator, operating room and
laboratory. They are at the bottom
of  the hierarchical pecking order,
and they often work without ongo-
ing infection control education.
Herein lies a problem.

An infection control magazine
article once proposed that the Envi-
ronmental Services Department is
second in importance only to hand
hygiene in the control of  hospital
acquired infections. In subsequent
Letters to the Editor, the author of
the article was resoundingly berated.
The corporate scientific community
argued that there were so many fac-
tors at play that Housekeeping
couldn’t possibly have such a star-
ring role in the hospital infection
control performance. For two rea-
sons, the author of  the original arti-
cle is probably correct.

Firstly, Environmental Services
workers go EVERYWHERE. If
they don’t take proper care, they
could easily transport a potential
hospital-wide outbreak on their
shoes, clothing, hands and cleaning
tools. Even practices such as vacu-
uming carpet or buffing floors can

INFECTION CONTROL

Educating Environmental
Services Personnel About
Infection Control & Prevention

add to the load of  infectious organ-
isms in the air and on above-floor
surfaces, particularly true of  environ-
mental pathogens like Clostridium
difficile.

Secondly, Environmental Serv-
ices plays a huge part in infection
prevention. The practice of  environ-
mental cleaning is critical to the re-
moval or destruction of  disease-
causing pathogens. Guidelines from
Health Canada and the CDC are
clear in the fact that all surfaces
(some more so than others) need
attention from Environmental Serv-
ices staff. The simple act of  wiping
a railing with a damp cloth can re-
duce the microbial load to below in-
fectious levels, forestalling a poten-
tial outbreak.

If at least basic infection control
theory can be taught, and re-taught,
and emphasized over and over dur-
ing regularly scheduled and manda-
tory in-services, Environmental
Services workers will have an under-
standing of  how important their job
is, why certain practices are done, and
how to make fundamental decisions.
Environmental Services supervisors
should also make certain to regularly
attend their facility’s Infection Con-
trol meetings. An Environmental
Services department head should be
a voting member on their facility’s
Infection Control committee. An in-
fection control manual should be
developed with specific application
to the Environmental Services de-
partment.

The objectives of  the two depart-

Derived from a study
by JENNIFER SCHRAAG

ments also need to be aligned with
common objectives. This goes be-
yond individuals, it speaks about the
reporting structures and organiza-
tional alignment. The key is to en-
sure that the objectives are clear
coming from the top management
in order to achieve a balance between
the control of risks and the con-
trol of  costs, and that, at the ex-
ecution level, bridges are put in
place for communication. Those
usually translate on a day-to-day
basis into the implementation of
cross-functional teams.

Time is not on our side.
Hospital cleaning staff mem-

bers are inadequately trained in
infection control practice and
theory, cleaning budgets have been
steadily cut (as much as 15 to 20
per cent annually), yet hospital
buildings and equipment are con-
stantly reshaped and made more
complex. The infections increase.

There is no one answer to the
nosocomial infection problem –
several concurrent battle fronts are
necessary. To the extent that, in
most cases, all that can be done in
the hand hygiene arena is being
done, the next place to look is
Environmental Services. With
thoughtful training and a persist-
ent infection control message, a
significant measurable difference
can be achieved.

- Material reprinted from the Fall 2005
issue of  Virox Technologies’ Solutions
newsletter.
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SPECIAL FEATURE

Dr. W. Edwards Deming, the
statistician and quality control
expert who taught the Japanese
– namely companies like Toyota
– about quality, was once asked
the price of  his new shoes. His
answer? “How could I know? I
haven’t finished wearing them
yet.”

The true cost of  a product
depends on its long-term per-
formance – that is, the value pro-
vided over time. Vacuum clean-
ers are no exception.

How do you choose a durable
upright vacuum that performs
well and is cost-effective over
time? Answer these key ques-
tions:

(1) How effectively does it
clean?

Though an obvious question
– since soil removal directly af-
fects a carpet’s longevity, appear-
ance and related long-term costs,
and indirectly affects the health
of  building occupants – it’s a vi-
tal one.

Don’t rely on superficial mar-
keting claims. The proof  is in
third-party testing. The Carpet
and Rug Institute (CRI) tests
vacuums for soil removal as part
of  its voluntary Green Label Pro-
gram, and soon will apply NASA
Space Shuttle technology called
XRF (X-Ray Fluorescence) to
determine even more precisely
how much soil remains in cleaned
carpet, and thus how well equip-
ment performs.

One motor or two? Two mo-
tor uprights generally clean bet-
ter than single motor uprights
because one dedicated motor cre-
ates suction, while the other
drives the rotating brush. It’s ap-
plying the “Team Cleaning” prin-
ciple to uprights: workloading
using “specialist” motors enables
applying focused energy to each
function for better, faster results.

Under furniture and around
edges? Does the vacuum’s foot-

print, edge and airflow design en-
able it to get deep under furni-
ture and close to walls and cor-
ners?

Does the rotating brush beat
dust into the air or into the
vacuum? While agitation bounces
soil into the vacuum’s airflow it
can also drive dust airborne in-
stead of  removing it when airflow
and lift at the floor are inadequate;
which also leads to our next ques-
tion…

(2) How well does the vacuum
filter?

Filtration should be measured
by overall dust capture from all
possible escape points (filters,
body seams, vacuum tools, point
of  contact with cleanable sur-
faces) rather than just the actual
filter media.

Uprights have one unique
point of  vulnerability: the inter-
face between the beater brush
opening and the carpet. When
the carpet is “beaten” or agi-
tated, dust can become airborne
if  the airflow, lift and air speed
does not remove it. The wide
orifice that accommodates the
beater brush can lower air ve-
locity and cleaning ability if the
ratio of  airflow factors to ori-
fice-width is not optimal.

Does the vacuum have
HEPA media? Great.
Microfilter media? This can
work equally well  in non-
cleanroom applications. Re-
member, the entire system needs
to be considered to determine
overall dust capture, not just the
type of  filters.

How To Buy An
Upright Vacuum

Think Quality, Durability
By ALLEN RATHEY

Continued On Page 6
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COMPANY PROFILE

Maxim
Chemicals
International Ltd.

Maxim Chemical
International Ltd.
has been providing
the “Formulas For
Your Success” for

almost 40 years.
“Quality products and depend-

able service throughout our 38 year
history has always been a significant
aspect of  Maxim’s success in the
chemical business,” a company
spokesperson said. “Maxim is the
largest manufacturer of  industrial,
institutional and sanitation products
in Saskatchewan.”

The company opened its doors
for business in 1968 under the name
Saskem. Four years later, it was pur-
chased by Don Punga who took the
company to the next level. With a
small facility in Regina, Sask., the
company’s main product focus in-
cluded boiler treatment products,
bowl clean and drain opener.

“Our president and CEO, Don
Punga, has been involved, firstly as
an employee, and presently in an
owner/manager capacity since the

“Formulas For Your Success”

company’s beginning,” said Brent
Punga, general manager of  the
Regina facility and son of  Don.

Today, Maxim Chemical Interna-
tional operates out of a 20,000 sq.
foot facility in Regina, Sask. Serving
as the company’s head office, the

Regina facility consists of  a manu-
facturing plant and warehouse, qual-
ity control and water analysis labo-
ratory, marketing and customer serv-
ice, and administration offices. Ad-
ditionally, the company also operates

Continued On Page 6

M

In photo above is General Manager, Brent Punga (left) along with his dad, Don Punga, president and CEO of Maxim
Chemical.
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MAXIM CHEMICALS
INTERNATIONAL LTD.
Continued From Page 5

Similarly, are airf low and
suction balanced to enable the
filters to trap the dust without
blowing it through the media?

How are the body integrity
and seals? Is the machine engi-
neered using close tolerances
and good seals to prevent dust
from escaping where it
shouldn’t?

Testing is important. Has the
manufacturer used a credible
third-party testing lab to meas-
ure dust capture efficiency at
the vacuum’s airflow rate? Has
the vacuum also been tested in
a chamber to determine over-
all emissions from the entire
machine, not just the filters?

(3) How durable is it?
Upright vacuums take a

pounding. They need to be
well-built, but the material used
in the parts is equally critical.

Have you heard of  engi-
neered thermoplastic
elastomers (TPEs)? Likely not,
but high-quality,  high-use
vacuum parts are now fash-
ioned from this remarkable
substance, sometimes known
by the trade name
Santoprene™ TPE.

Santoprene TPE is a mod-
ern thermoplastic rubber engi-
neered and manufactured by
Exxon Mobil Chemical that is
ideal for vacuum cleaner wheels
(a.k.a., where the “rubber meets

the floor”), since it can with-
stand extreme cold, impact,
abrasion and chemicals while
still staying flexible and fully-
functional. Wheels made of
Santoprene TPE are virtually
indestructible in normal use.

Handle design and construc-
tion are also crucial to durabil-
ity and ergonomics. Newer,
high-strength synthetic materi-
als enable moulded, one-piece
vacuum handles that are strong,
flexible and light weight.

How about belts? Are they
the “rubber band” type that
stretch and wear out quickly,
lowering performance and
needing frequent replacement?
Or are the belts designed like
automotive timing belts, geared
and sprocketed with woven fi-
bres running their length to
provide strength in the same
way steel re-bar does in mod-
ern skyscrapers?

Conclusion
There are, of  course, other

performance factors to con-
sider in selecting a quality up-
right vacuum, but armed with
this primary information, you
can make a wise choice in a high
performance, durable machine.
Then, when someone asks the
price of  your vacuum cleaner,
you can smile and reply like
Deming, “I do not know. I have
not finished using it yet.”

Continued From Page 4

HOW TO BUY AN
UPRIGHT VACUUM

locations in Saskatoon, Sask., and
Winnipeg, Man.

Employing a staff  of  23 through-
out the company in manufactur-
ing, distribution, technical services
and administration components,
Maxim provides products and
services such as janitorial, indus-
trial, water treatment, institutional
dish and laundry, food processing
plant, car and truck wash, waste
water and specialty products.

In Regina and Saskatoon, Maxim
has a partnership with Magic White
Janitor’s Warehouse. Through Doug
and Jock Anderson, and Phil
Robinson along with the staff, the
company is able to provide a full line
of  janitorial options, experience and
high quality products to the province
of  Saskatchewan.

Over the years, Maxim has seen
steady growth and success, with the
Winnipeg location expanding to the
point where it is currently in need

of  larger facilities in order accom-
modate customer demands.

“Service is our number one pri-
ority and the customer comes first,
period,” said Roger Manaigre, man-
ager of  the Winnipeg operation and
partner in the Maxim operation. “We
do what we have to do to ensure
customer satisfaction. And, this is
often achieved with the strong sup-
port we receive from Don and Brent
Punga, and Chris Ingebert, who be-
lieve the same philosophy.”

In addition to a vast line of  qual-
ity products, Maxim and Magic
White Janitor’s Warehouse also of-
fers its customers complete training
programs including WHMIS and
other specific programs such as floor
care or restroom maintenance. The
company prides itself in its ability
to provide individual cleaning pro-
grams to assist customer’s in educat-
ing their staff, as well as always be-
ing available to answer questions and

provide assistance.
“It’s a competitive market but no

different than others in the fact that
customers want products that work,
sensible pricing, customer support
and constant product improve-
ment,” Manaigre said. “Customers
really appreciate the fact that they
will be extremely well taken care of.”

In addition to Manaigre, who is
currently president of  the Canadian
Sanitation Supply Association
(CSSA), the Winnipeg location also
credits some of  its success to key
players such as Tom Yuill who en-
sures the warehouse operations run
smoothly. In rural areas and some
select branch accounts, Peter
Chernichan has been a great addi-
tion in sales. With over 45 years of
industry experience, there aren’t
many situations that Chernichan en-
counters that he doesn’t have a solu-
tion or product for.

“Chernichan strives to offer cus-
tomers the service and product avail-
ability that no one else will or can
offer,” Manaigre said. “He is truly
amazing in his dedication and love
of  the industry.”

According to Manaigre, it’s an old
cliché that customers often become
friends over time, but if  a strong
trust and respect is developed, it only
becomes natural that a company is
quickly considered and accepted as
part of  the family.

It is this mindset and total cus-
tomer commitment which runs deep
in the heart of  Maxim allowing the
company to claim it can provide the
“Formulas For Your Success.”

For more information, contact Maxim
Chemical International Ltd., 1305 Hali-
fax St., Regina, Sask. S4R 1T9. Tel:
(306) 347-0444 or Fax: (306) 522-
5227, or visit the company’s web site at
www.maximchemical.com; or Magic White
Janitors’ Warehouse, 1325 Halifax St.,
Regina, Sask. S4R 1T9. Tel: (306) 522-
5821, Fax: (306) 522-5825.
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Many people do
not realize that
there are actually
two non-profit,
i n d e p e n d e n t ,
third-party enti-

ties in North America involved in
Green certification. One is Green
Seal. The other is the Environmen-
tal Choice Program (ECP), Ottawa,
Ont., which is stewarded by
TerraChoice Environmental Market-
ing.

ECP is older than Green Seal and
major jansan chemical manufactur-
ers are turning to ECP for Green
certification. Without question, ECP
is playing a much larger role in Green
certification, especially for the pro-
fessional cleaning industry.

ECP was started in 1988 to pro-
vide a market incentive for manu-
facturers and suppliers to promote
environmentally preferable products
and services. It was also established
to help the consumer identify prod-
ucts and services that are safer to use
and protective of  the environment.

Today, ECP certifies an entire
gamut of  products and services from
automatic dishwashers and washing
machines to cleaning chemicals and
waste water treatment centres.

Once certified, the product or
service may use the ECP official
symbol of  certification, the interna-

Getting Acquainted With
The Environmental
Choice Program

GREEN CLEANING

tionally-recognized EcoLogo. When
a cleaning chemical is honoured with
the EcoLogo symbol, it means the
product is made or offered in a way
that:

• Reduces its impact on people
and the environment.

• Has ingredients that are read-
ily biodegradable and non-toxic.

• Performs as well as, if  not bet-
ter than, conventional cleaning prod-
ucts used for the same or similar
purposes.

• Is comparable in cost to con-
ventional cleaning products.

• Does not include ingredients
such as endocrine disruptors (which
can harm glands and hormones that
regulate many of  the body’s func-
tions) or carcinogens.

• Does not contain hazardous
by-products.

• Is packaged in recyclable ma-

terials.
• Meets all applicable safety

standards for product use.
In addition, certified products or

services should meet or exceed any
applicable industry-specific safety
and performance standards.

Similar to Green Seal, the certifi-
cation procedure starts when a
manufacturer applies to have a prod-
uct ECP-certified. The manufacturer
must first tell ECP why the product
should be considered environmen-
tally preferable and what category –
or categories – best describe the
item.

The manufacturer then selects an
approved and accredited testing
laboratory to verify the chemical in-
gredients in the product and deter-
mine whether it meets specific ISO
(International Organization for
Standardization) quality control
standards and ECP’s compliance
standards and criteria for that par-
ticular product.

The lab’s results are then submit-
ted to ECP for review, along with
material safety data sheets (MSDS)
and any other related materials. If
successful, a site audit is conducted
to confirm the laboratory’s results.

Because ECP has been certifying
products and services longer than
any other organization in North

M

Continued On Page 9

INDUSTRY LOSS

My friend Jim,
The sudden death of  Jim Dar-

ling, president of Hunnisett
Chemicals Ltd. has caught eve-
ryone by surprise and leaves a
very large empty space, but the
spirit and the way Jim conducted
his personal and business affairs
will remain with us.

Jim was a devoted and caring
parent and friend. He loved,
cared and made sure that every-
one within range was O.K. One
did not work “for” Jim but rather
worked “with” Jim, as he left a
lot of  space to make sure that
everyone was comfortable in de-
veloping a personal way of  do-
ing what had to be done. Person-
ally, for more than 25 years, I was
in daily contact – except when
travelling or during holidays –
chatting, joking and discussing
business over the telephone or
the Internet. Jim loved to laugh
and joking was always the best
way to bring the pressure down.
I never considered Jim as a boss,
but rather as a friend from the
start.

Jim is well known in the clean-

ing industry and he made the
name Chemspec the most re-
spected brand name throughout
Canada with the help of distribu-
tors and partners that never ques-
tioned his fairness and his wish
to help out any way he could.
From east to west, Jim almost
lived in his luggage, but the time
he spent close to his family was
precious and well spent. Jim al-
ways spoke very highly of  his
spouse Célyne and their chil-
dren, Jessica,  David and
Geneviève. Jim was a proud
man. He regarded his parents
Barbara and Ken, and his
brother David, with utmost re-
spect. Jim was a good son, a
good husband and father, and
a dear friend to many of  us.

Let’s ask Jim to keep the lights
on so he may guide the rest of  us
through that final path which he
has just taken. Let’s ask Jim to
remain with his family and
friends through the good memo-
ries that will live on.

Thanks Jim and may God
bless you.

- Marc Théberge

JIM DARLING
July 21, 1954 - July 7, 2006
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I recently overheard a person
talking about his philosophy re-
garding his vehicle. He said, “I
just drive it ‘till the wheels fall off,
then get another.” My first
thought was, ‘at least it’s only a
truck’, but then it occurred to me
that, as a consultant, I’ve met
cleaning managers that ran their
operations that way. As long as
nothing unexpected happened,
their life was just fine. Unfortu-

Spring
Tune-up?

By COLLIN BUTTERFIELD,
President, Group B Services Ltd.

Your operation can also benefit
from a regular check-up

IN THE FIELD

chanic will check your vehicle.

THE EIGHT POINT INSPECTION
(FOR CLEANING OPERATIONS)

Engine: (Cleaning Equip-
ment). Is it in good order? Maybe
some items need to be replaced.
Cleaning equipment is usually
built to last. With proper mainte-
nance performed regularly, most
equipment will last for years,
sometimes even until it becomes
obsolete and should be replaced.
Poorly maintained equipment in-
cluding extension cords, hoses

supervisors) These individuals
should be the spark plugs that
keep the system running. Is this
happening? Managers and super-
visors need to be up-to-date on
the cleaning industry, knowledge-
able about their facility and be
able to motivate and direct clean-
ing staff. To do this requires that
they Look, Listen and Learn.

• Look for opportunities to
do the work more efficiently and
effectively.

• Listen to the staff so that
good ideas and good information

Collin Butterfield

Continued On Page 9

nately the unex-
pected does
happen, usually
when it’s most
inconvenient.
That’s when
“leaving well
alone” and “if
it isn’t broke,
don’t fix it” at-
t itudes can
cause a clean-
ing operation
to become un-
manageable.

Running a
cleaning serv-
ice,  either in
house or a con-
tract operation
is a challenging
job. There are
so many differ-
ent situations
that can and do
occur, usually
when it’s most inconvenient.
On days when everything is
running smoothly, managers
think, ‘it should be like this all
the time’. Maybe it can’t be like
that all the time, but if  the op-
eration is maintained in the
same way as a new vehicle, it
wil l  probably run a lot
smoother. For example, a con-
sultant will look at the cleaning
operation in the same way a me-

and connectors will fail at critical
times, cause damage to floor sur-
faces, work poorly and may even
injure workers. Obsolete equip-
ment wastes time by not allowing
the worker to take advantage of
newer, more efficient machines.
An annual inspection of  all equip-
ment is always a good practice, as
is keeping a record of  repairs and
problems.

Ignition: (The manager and

isn’t ignored.
• Learn by

attending indus-
try seminars,
talking with
knowledgeable
representatives
or having an ex-
ternal review of
the operation
conducted by a
consulting serv-
ice.

Transmis-
sion: (The staff)
Has there been
regular mainte-
nance? Are there
d o c u m e n t e d
work routines so
that one or more
employees don’t
go in a different
direction? Is eve-
ryone properly
trained for the

job? Untrained or poorly trained
employees are a hazard to them-
selves and to the operation. Don’t
assume that seniority denotes a
well-trained employee; some of
the least trained may well be the
longest serving. A training record,
just like a vehicle service record
is an important tool to make sure
people aren’t overlooked when
scheduling or planning training

2006 CSSA
Calendar of Events
September 11 - Saskatchewan Chapter Operation Clean Sweep.
September 17 - BC Chapter Operation Clean Sweep.
September 21 - Atlantic Chapter Golf Tournament - Moncton.
September 21 - Ontario Chapter Luncheon Meeting.

October 5 - CANADA NIGHT at the ISSA/INTERCLEAN USA® show, Chicago, IL.
October 5 to 7 - ISSA/INTERCLEAN USA® show, McCormick Place, Chicago, IL.
October 20 -  Atlantic Chapter Operation Clean Sweep.

November 2 - Alberta Chapter General Meeting - Calgary.
November 3 - Saskatchewan Chapter Bowling Night.
November 7 - Quebec Chapter Social Event.
November 8 & 9 - Salon de l’Écosalubrité, Palais des congrès, Montréal, Que.
November 20 - Atlantic Chapter Meeting - Halifax.

December 7 - Ontario Chapter Christmas Luncheon Meeting.
December 13 - BC  Chapter Christmas Meeting.
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America, it has been able to stream-
line the verification process. In most
cases, it takes only two weeks to a
month for a product to be certified.
Costs for this service vary and there
is a relatively inexpensive licensing
fee. Also, a product must be re-evalu-
ated annually to make sure it is still
compliant.

Principals at ECP are:
• Scott McDougall, president

and CEO. McDougall is a biologist
by education and has devoted his ca-
reer to management and marketing
in the environmental field. His re-
cent appointments include:

- Member of  the Advisory Board
to Earthcycle Packaging Inc.;

- Director of the Association of
Consulting Engineers of Canada;

- Director of  Bytown Brigantine
Inc.;

- Member of  the Advisory Board
of  the University of  Ottawa Profes-
sional Training Services;

- Member of  the Environment
Committee of the Canadian Cham-
ber of Commerce;

- Member of the Ad Hoc Com-
mittee on Urban Land Trusts in Ot-
tawa;

- Member of the National Issue
Table on Climate Change Interna-
tional Flexibility Mechanisms;

- Co-chair, National Working
Group on International Emissions
Trading.

• John Polak, chairman, a pro-
fessional engineer with more than 30
years of  experience in the environ-

mental sector and at the senior man-
agement level.

• Kevin Gallagher, vice presi-
dent. Gallagher is responsible for the
management and application of
sales, customer relations and busi-
ness development activities related
to marketing and delivery of  the En-
vironmental Choice Program. He is
a member of  the following:

- Public Relations Advisory Com-
mittee for Algonquin College;

- Plastic Film Manufacturers As-
sociation Recycling Committee;

- Automotive Industries Associa-
tion of Canada.

For more information about ECP, con-
tact TerraChoice Environmental Market-
ing at (800) 478-0399 or Fax: (613)
247-2228.

Continued From Page 7

GETTING ACQUAINTED WITH
THE ENVIRONMENTAL CHOICE PROGRAM

programs. Using the wrong equip-
ment for the job because of poor
training can also slow down the work,
so make sure that employees know
which equipment or tool is the most
effective and have them demonstrate
their ability to use it.

Alignment: (is everyone in your
organization going in the same di-
rection?) Having all the latest tools
and equipment isn’t enough. There
should be a consistent focus on what
to do and how to do the work that is
understood and followed by manage-
ment and employees alike. A clear set
of policies and procedures is essen-
tial. Many cleaning services are also
expected to provide other non-clean-
ing services. That’s not unusual in it-
self, but is the tail wagging the dog?
Is cleaning being neglected while
non-cleaning work is done? Making
sure that the policy is that cleaning
tasks have first priority before doing
other chores is always the best
method.

Brakes: (is there something slow-
ing your operation’s effectiveness?)
Absenteeism is one of  the biggest
drags on a cleaning department. Try-
ing to get the job done without a full
crew wears on the other members
and can create morale problems such
as the “me too” absence syndrome
where a worker who had to do an
absent workers routine as well as his
own decides to “punish” the absent
worker by taking a day off  too. Un-
checked, this can literally grind the
service to a half. Absenteeism should
be managed. It can never be com-
pletely eliminated and work plans
should be based on the actual av-
erage daily attendance not the
theoretical staff  service.

Fuel system: (Cleaning prod-
ucts) are you using the right prod-

ucts for the work? Using the best
products for the job is good prac-
tice. Supplies rarely cost more than
five per cent of  the total budget
so buying “cheap” products is a
false economy. New “green”
cleaning products are effective,
safe and healthier for the environ-
ment and the building occupants.
Your staff  will also appreciate that
their health is being considered
when choosing safer products.

Rotate the tires: Uneven or
unbalanced work routines will
eventually cause wear and tear, or
sometimes boredom in any em-
ployee. Look for an opportunity to
rotate assignments or add some
variety to the routine. Don’t do
this too frequently – perhaps once
every year or two. Rotation often
“winkles out” the easy routines
that may have become too com-
fortable for one lucky employee
while others, not so lucky, felt

Continued From Page 8 SPRING TUNE-UP?

some unfairness.
Pollution controls: (WCB, Un-

ion contracts, government regula-
tions). While it can be tempting to
by-pass these controls, it is never
in the managers best interest to do
so. Time that should have been
used to manage the operation is
wasted when violations come to
light and a manager’s reputation
can suffer permanently. Worse
still, safety violations may result in
employee injury or death.

Unlike a vehicle it’s not practi-
cal to “trade in” for a new depart-
ment, however replacing the man-
agement or contracting out isn’t
unheard of. To avoid this, manag-
ers need to keep their operations
running smoothly. Following the
eight point inspection process or
hiring an outside specialist to re-
view the operation will identify
areas that need attention before a
breakdown.
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ALBERTA
ACKLANDS GRAINGER INC.
Gary Caouette
11708 – 167 St.
Edmonton, AB  T5L 0H2
Tel: (780) 453-0373, Fax: (780) 486-1338
E-mail: caouetteg@agi.ca
Web Site: www.acklandsgrainger.com

ADVANTAGE MAINTENANCE
PRODUCTS LTD.
Trevor Holowatiuk
6332 Davies Rd.
Edmonton, AB  T6E 4M9
Tel: (780) 450-6525, Fax: (780) 450-6782
E-mail: al@advantagemaint.com
Web Site: www.advantagemaint.com

AML EQUIPMENT & SUPPLY LTD.
Al Mudryk
59 Steele Cres. N.W.
Edmonton, AB  T5A 1G4
Tel: (780) 478-9570, Fax: (780) 478-9570
E-mail: amlsales@bellnet.ca
Web Site: www.amlequipment.ca

AMRE SUPPLY CO. LTD.
Scott MacAulay
5020 – 75th St. Street
Edmonton, AB  T6E 6P2
Tel: (780) 463-9977, Fax: (780) 465-4087
E-mail: amre@amresupply.com
Web Site: www.amresupply.com

APPLE CLEANING SUPPLIES LTD.
Tomis Slisko
#5 – 2820 Centre Ave. N.E.
Calgary, AB  T2A 7P5
Tel: (403) 569-6969, Fax: (403) 569-6972
E-mail: tslisko@telus.net
Web Site: www.applecalgary.com

ATLAS-GRAHAM INDUSTRIES CO. LTD.
Denis Benoit
Box 40425 Highfield P.O.
Calgary, AB  T2G 5G7
Tel: (403) 861-1176, Fax: (403) 254-4765
E-mail: dbagents@telus.net
Web Site: www.ag.ca

BOW VALLEY SANITARY SUPPLIES
& EQUIPMENT INC.
Lalta Persaud
1408 Railway Ave.
Canmore, AB  T1W 1P6
Tel: (403) 678-0798, Fax: (403) 678-3285
E-mail: lalta@bowvalleysupplies.ca
Web Site: www.bowvalleysupplies.ca

BRIDGE VACUUM CLEANING SUPPLIES
Ed Parker
520 – 13th St. N.
Lethbridge, AB  T1H 2S4
Tel: (403) 328-7107, Fax: (403) 328-7185
E-mail: bridgevacuum@hotmail.com

BUNZL CANADA INC.
Bruce Geske
10235 – 184 St.
Edmonton, AB  T5S 2J4
Tel: (780) 455-3166, Fax: (780) 455-0276
E-mail: bruce.geske@bunzlusa.com
Web Site: www.bunzldistribution.com

BUNZL CANADA INC.
Mark Lunnin
Unit A123, 7151 44th St. S.E.
Calgary, AB  T2C 4E8
Tel: (403) 287-3490, Fax: (403) 287-0905
E-mail: mark.lunnin@bunzlusa.com
Web Site: www.bunzldistribution.com

BUSY-BEE SANITARY SUPPLIES INC.
Jeff Malott
#24 – 4004 – 97 St.
Edmonton, AB  T6E 6N1
Tel: (780) 462-0075, Fax: (780) 450-0630
E-mail: jeffmbb@aol.com
Web Site: www.busy-bee.ca

CALGARY CARETAKING SUPPLIES LTD.
Terry King
5828 Burbank Rd. S.E.
Calgary, AB  T2H 1Z3
Tel: (403) 252-3356, Fax: (403) 253-3189
E-mail: terry@calgarysupply.com
Web Site: www.calgarysupply.com

CENTURY VALLEN
Herb Schmidt
4810 – 92 Ave.
Edmonton, AB  T5L 0H2
Tel: (780) 490-2740, Fax: (780) 490-2895
herb.schmidt@centuryvallen.com
Web site: www.centuryvallen.com

CLARKE – DIV. OF ALTO
Grant Kaban
369 Braeglen Cres. S.W.
Calgary, AB  T2W 1B6
Tel: (403) 255-6265, Fax: (403) 255-6239
E-mail: info@clarkeus.com
Web Site: www.clarkeus.com

CLASSIC CLEANING SUPPLIES
Doug Benkie
#4 – 1925 39 Ave. N.E.
Calgary, AB  T2E 6W7
Tel: (403) 250-2346, Fax: (403) 291-9756
 alex.dickson@classiccleaningsupplies.com

CLEAN SPOT PROFESSIONAL CLEANING
SUPPLIES & EQUIPMENT
Don Taylor
B1 – 624 Beaver Dam Rd. N.E.
Calgary, AB  T2K 4W6
Tel: (403) 276-5776, Fax: (403) 255-7417
E-mail: info@cleanspot.ca
Web Site: www.cleanspot.ca

CLEANWELL JANITORIAL SUPPLIES
Leslie Bodi
101 – 10836 24th St. S.E.
Calgary, AB  T2Z 4C9
Tel: (403) 279-0058, Fax: (403) 203-2375
sales@cleanwelljanitorialsupplies.com
Web Site:
www.cleanwelljanitorialsupplies.com

DEB CANADA
Dennis Townsend
73 Springfield Cres.
St. Albert, AB  T8N 0J9
Tel: (780) 554-3976, Fax: (780) 460-0841
E-mail: debcanada@debcanada.com
Web Site: www.debcanada.com

DUSTBANE PRODUCTS LTD.
Bill Werthmann
11723 42 Ave.
Edmonton, AB  T6J 0W6
Tel: (780) 438-2736, Fax: (780) 438-2736
E-mail: bwerthmann@dustbane.ca
Web Site: www.dustbane.ca

ESTEAM CLEANING SYSTEMS
Lou Querin
3750 - 19 St. N.E.
Calgary, AB  T2E 6V2
Tel: (403) 291-7050, Fax: (403) 291-0546
E-mail: lquerin@esteam.com
Web Site: www.esteam.com

FIBRECLEAN SUPPLIES LTD.
Kathy Brown
#102 – 3750 19th St. N.E.
Calgary, AB  T2E 6V2
Tel: (403) 291-3834, Fax: (403) 250-6729
E-mail: kbrown@fibreclean.com
Web Site: www.fibreclean.com

GEO-SOURCE LTD.
Morris Downey
Bay #4 – 1245 34th Ave. N.E.
Calgary, AB  T2E 6N4
Tel: (403) 250-5146, Fax: (403) 250-5174
E-mail: morris_geosource@hotmail.com

W.E. GREER LTD.
John Greer
14704 – 119 Ave.
Edmonton, AB  T5L 2P1
Tel: (780) 451-1516, Fax: (780) 451-0334
E-mail: info@we.greer.ab.ca
Web Site: www.wegreer.com

JOHNSONDIVERSEY
Perry Koroluk
4454 – 57th Ave. – Box 389
Lamont, AB  T0B 2R0
Tel: (780) 446-4076, Fax: (780) 895-2622
E-mail: perry.koroluk@jwp.com
Web Site: www.johnsondiversey.com

KEG RIVER CHEMICAL CORP.
Brooke Bateman
10350 21st St.
Edmonton, AB  T6P 1W4
Tel: (888) 512-2121, Fax: (888) 353-5170
E-mail: bbateman@kegriver.com
Web Site: www.kegriver.com

MATHISON’S CLEANING SUPPLIES LTD.
John Marra
312 – 41st Ave. N.E.
Calgary, AB  T2E 2N3
Tel: (403) 277-0195, Fax: (403) 276-9628
E-mail: marra@telusplanet.net

NACECARE SOLUTIONS
Steve Six
336 Sunvale Dr. S.E.
Calgary, AB  T2X 2T3
Tel: (403) 201-6604
E-mail: ssix@nacecare.com
Web Site: www.naceinc.com

NILFISK-ADVANCE CANADA COMPANY
Mel Fearon
11216 – 70 Ave. N.W.
Edmonton, AB  T6H 2H1
Tel: (780) 456-5712, Fax: (780) 406-1881
E-mail: info@nilfisk-advance.ca
Web Site: www.nilfisk-advance.ca

OSTREM CHEMICAL CO. LTD.
Ken Sagan
2310 – 80 Ave.
Edmonton, AB  T6P 1N2
Tel: (780) 440-1911, Fax: (780) 440-1241
E-mail: inquiries@ostrem.com
Web Site: www.ostrem.com

PINNACLE DISTRIBUTION INC.
Lowell Nicholl
108, 3442 – 118 Ave. S.E.
Calgary, AB  T2Z 3X1
Tel: (403) 252-2886, Fax: (403) 253-5490
E-mail: lowell.nicholl@pinnaclecalgary.ca

PLUS II SANITATION SUPPLIES
Dave Knisley
4303 26th St. N.E., Unit 130
Calgary, AB  T1Y 7K2
Tel: (403) 537-2806, Fax: (403) 537-2809
E-mail: admin@plus2sanitation.com
Web Site: www.plus2sanitation.com

REV SALES AND MARKETING INC.
Bill Sykes
1 Willow St.
Spruce Grove, AB  T7X 1P5
Tel: (780) 960-6654, Fax: (780) 962-6515
E-mail: billsykes59@yahoo.ca

SANIWORKS LTD.
Tim Bolger
1135C – 44 Ave. S.E.
Calgary, AB  T2G 4X4
Tel: (403) 243-0122, Fax: (403) 243-9586
E-mail: tim.bolger@saniworks.com
Web Site: www.saniworks.com

SCI-TECH ENGINEERED CHEMICALS INC.
Dale Allen
#340 – 53016 Hwy. 60
Acheson, AB  T7X 5A7
Tel: (780) 960-1200, Fax: (780) 960-1201
Web Site: www.scitechinc.com

UNISOURCE CANADA INC.
Ron Peterson
11248 184th St.
Edmonton, AB  T5S 2S6
Tel: (780) 453-0883, Fax: (780) 453-0894
E-mail: rpeterson@unisource.ca
Web Site: www.unisource.ca

WESCLEAN EQUIPMENT & CLEANING SUPPLIES
Reid Toreson
11450 – 149 St.
Edmonton, AB  T5M 1W7
Tel: (780) 451-1533, Fax: (780) 452-0676
E-mail: info@wesclean.com
Web Site: www.wesclean.com

WOOD WYANT INC.
Barry Colpitts
11424 – 184th St.
Edmonton, AB  T5S 2W7
Tel: (780) 452-0458, Fax: (780) 453-1526
E-mail: info@woodwyant.com
Web Site: www.woodwyant.com

WOOD WYANT INC.
Colin Nodwell
Bay 118, 3442 – 118th Ave. S.E.
Calgary, AB  T2Z 3X1
Tel: (403) 219-0352, Fax: (403) 250-8510
E-mail: info@woodwyant.com
Web Site: www.woodwyant.com

SASKATCHEWAN
FANTASTIC CLEANING / EXCEL CLEANING
Robert Bray
1810 College
Regina, SK  S4P 1C1
Tel: (306) 949-1510, Fax: (306) 545-2426

MAGIC WHITE JANITORS’ WAREHOUSE
Doug Anderson
1325 Halifax St.
Regina, SK  S4R 1T9
Tel: (306) 522-5821, Fax: (306) 522-5825
E-mail: doug@magicwhite.com
Web Site: www.magicwhite.com

MAXIM CHEMICAL INTERNATIONAL
Archie Procyshyn
1305 Halifax St.
Regina, SK  S4R 1T9
Tel: (306) 347-0444, Fax: (306) 522-5227

P.A. JANITORIAL SUPPLIES LTD.
Kevin Isbister
239 13 St. E.
Prince Albert, SK  S6V 1C8
Tel: (306) 764-8740, Fax: (306) 764-6375
E-mail: kisbister.pazep@shaw.ca
Web Site: www.pazep.com

PINNACLE DISTRIBUTION INC.
Kevin Silvius
1424 Park St.
Regina, SK  S4N 2G2
Tel: (306) 721-1229, Fax: (306) 721-1342
E-mail: pinnacledist@sasktel.net

SCOTT PAPER LTD.
Ed Cechanowicz
215 David Knight Cres.
Saskatoon, SK  S7K 5L7
Tel: (306) 249-4878, Fax: (306) 249-4877
E-mail: ed_cechanowicz@scottpaper.ca
Web Site: www.scottpaper.ca

UNISOURCE CANADA INC.
Brant Gyug
858 – 57th St. E.
Saskatoon, SK  S7K 5Z1
Tel: (306) 931-1337, Fax: (306) 931-7175
E-mail: bgyug@unisource.ca
Web Site: www.unisource.ca

WESCLEAN REGINA SALES LTD.
Steve Charron
693 Henderson Dr.
Regina, SK  S4N 6A8
Tel: (306) 781-7103, Fax: (306) 522-1921
E-mail: scharron@wesclean.com
Web Site: www.wesclean.com

MANITOBA
ATLAS-GRAHAM INDUSTRIES CO. LTD.
Kathleen Rodrigue
P.O. Box 1978, 1725 Sargent Ave.
Winnipeg, MB  R3C 3R3
Tel: (204) 775-4451, Fax: (204) 775-6148
E-mail: info@mts.net
Web Site: www.ag.ca

BUNZL CANADA INC.
Kyle Rostosky
Unit 3, 130 Omands Creek Blvd.
Winnipeg, MB R2R 1V7
Tel: (204) 633-8001, Fax: (204) 633-8006
Web Site: www.bunzldistribution.com

BUSY-BEE SANITARY SUPPLIES
José Correia
375 Nairn Ave.
Winnipeg, MB  R2L 0W8
Tel: (204) 668-4425, Fax: (204) 663- 0402
E-mail: busybee@bee-clean.com

FIVE-L EQUIPMENT LTD.
Rick Labossiere
360 – 362 Johnson Ave.
Winnipeg, MB  R2L 0J1
Tel: (204) 667-8820, Fax: (204) 668-4813
E-mail: rick@fivelequipment.com

JOHNSONDIVERSEY
Emile Sabourin
154 Handyside Ave.
Winnipeg, MB  R2M 0M9
Tel: (204) 254-2372, Fax: (204) 257-2691
E-mail: emile.sabourin@jwp.com
Web Site: www.johnsondiversey.com

LAMBSKIN SPECIALTIES
Myron Schultz
250 Dufferin Ave.
Winnipeg, MB  R2W 5J1
Tel: (204) 586-8097, Fax: (204) 582-5598
E-mail: info@lambskin.com

MAXIM CHEMICALS INTERNATIONAL LTD.
Roger Manaigre
850 Marion St., #9
Winnipeg, MB  R2J 0K4
Tel: (204) 633-8611, Fax: (204) 697-1226
E-mail: rlmmaxim@mts.net

NORWEX ENVIRO PRODUCTS
Dan Yungwirth
Box 714
Dauphin, MB  R7N 3B3
Tel: (204) 622-3600, Fax: (204) 622-3620
E-mail: info@norwex.com
Web Site: www.norwex.com

ORECK COMMERCIAL CANADA
Howard Rybuck
820 Erin St.
Winnipeg, MB  R3G 2W4
Tel: (204) 977-3700, Fax: (204) 977-3707
E-mail: rybuck@mts.net
Web Site: www.oreckcommercial.com

REV SALES AND MARKETING INC.
Bob Booth
23 Stinson Ave.
Winnipeg, MB  R3L 2S3
Tel: (204) 453-4009, Fax: (204) 453-4009
E-mail: booth_rw@yahoo.com

SWISH MARRIN
Wilson Brown
Unit 9 – 1680 Notre Dame Ave.
Winnipeg, MB  R3H 1H6
Tel: (204) 786-8994, Fax: (204) 786-4714
E-mail: wbrown@swish.ca
Web Site: www.swishclean.com

UNISOURCE CANADA INC.
Jurgen Kannwischer
160 Omans Creek Blvd.
Winnipeg, MB  R2R 1V7
Tel: (204) 631-0633, Fax: (204) 632-0700
E-mail: jKannwischer@unisource.ca
Web Site: www.unisource.ca

WOOD WYANT INC.
Lorne Sprague
1453 Church Ave.
Winnipeg, MB  R2X 2X9
Tel: (204) 697-0006, Fax: (204) 697-3859
E-mail: info@woodwyant.com
Web Site: www.woodwyant.com


