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industry loss

2007 CSSA Scholarship
Foundation Winners
Announced

In 2007, the CSSA Scholarship
Foundation received over 500 applica-
tions from young Canadians. Each and
every candidate had excellent creden-
tials and the Scholarship Foundation
Board of Directors faced a difficult chal-
lenge when selecting the final winners.
Each of the following candidates ex-
celled academically, socially and politi-
cally while in school, and contributed
to their community with dedication
much beyond the standard require-
ments of today. In addition, each essay
on “Pandemic Preparedness” was
unique, well researched and extremely
well written.

Ten awards, each equal to $2000,
will be sent to the colleges and univer-
sities in the names of the following:

Atlantic Canada Scholarship

Andreas Pohle
Bayside, NB

Graduated from Sir James Dunn
Academy in 2007. Attending Memorial
University in September.

Chosen career: Pharmacy.

Quebec Chapter Scholarship

Sarah Leclerc
St-Augustin de Desmavres, QC
Graduated from Seminaire Saint-

François in 2007. Attending CEGEP
Ste. Foy in September.

Chosen career: International Law.

Ontario Chapter Scholarship

Kristen Pennington
Lasalle, ON

Graduated from Sandwich Second-
ary School in 2007. Attending York
University in September.

Chosen career: Criminal Law.

Manitoba Chapter Scholarship

Michael Szaura
Winnipeg, MB

Graduated from River East Colle-
giate in 2007. Attending the University
of Manitoba in September.

Chosen career: Computer Pro-
gramming.

Saskatchewan Chapter Scholarship

Stephen Bagwell
Air Ronge, SK
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Graduated from Churchill Commu-
nity High School in 2007. Attending
the University of Saskatchewan in Sep-
tember.

Chosen career: Law.

Alberta Chapter Scholarship

Graduated from South Kamloops
Secondary in 2007. Attending Simon
Fraser University in September.

Chosen career: Medical Engineer-
ing.

Geoffrey H. Wood Award for Education

Melanie Schultz
Camrose, AB

Fourth year student at the Univer-
sity of Alberta

Chosen career: Conservation.

BC Chapter Scholarship

Gia Bogetti
Kamloops, BC

Kelsey Epler
Edmonton, AB

Graduated from Ecole J.H. Picard
in 2007. Attending the University of
Alberta in September.

Chosen career: Secondary Educa-
tion.

Sam Tughan Award for Medicine

Graduated with Honours in Bio-
chemistry from the University of Vic-
toria in 2007. Attending the Univer-
sity of British Columbia in September.

Chosen career: General Practice.

ISSA Foundation Award for Canada

Beverley Preater
Papua, New Guinea

Graduated from Ukarumpa Interna-
tional School in 2006. Attending
McMaster University in September.

Chosen career: Medicine.

For more information on all the 2007,
visit the CSSA web site at www.cssa.com

Sienna McWilliams
Victoria, BC

Clean  Atlantic 2007Clean  Atlantic 2007Clean  Atlantic 2007Clean  Atlantic 2007Clean  Atlantic 2007
September 27, 2007

World Trade & Convention Centre
Halifax, NS



The Canadian Sanitation Supply Association invites you
to attend a trade show and seminar program dedicated to
the professionals who help keep Atlantic Canada clean.

With exhibitors from across Canada and the U.S., the show
will feature the latest products and systems that have been de-
veloped in response to the challenges you face today.

For up-to-date information on products to minimize costs,
systems to maximize your return on investment, “green
cleaning products,” and intelligent solutions to your needs,
you cannot afford to miss the most important event in the
industry in Atlantic Canada.

LOCATION
The World Trade & Convention Centre, Halifax, NS.

DATE
Thurs. Sep. 27, 2007

EXHIBIT HOURS
10 a.m. to 4:30 p.m.

ADMISSION
End-users of sanitary maintenance products – No charge.
CSSA Members – No charge.
Non-member distributors of sanitary maintenance prod-

ucts - $20 per person.
Non-member manufacturers of sanitary maintenance

products - $40 per person.

Clean Atlantic Seminar Program

Thurs. Sep. 27, 2007
9 a.m. to 10:30 a.m.
The World Trade &
Convention Centre, Halifax

Did you know that one out of
three cleaning products contains
ingredients known to cause hu-
man health or environmental con-
cerns? Are you cleaning your
buildings with products known to
be harmful? How do you know?
Learn why more and more build-
ing owners are requiring that their
properties be cleaned with ‘green’
certified cleaning products. Learn

It’s Not Clean If It’s Not Green…
how to iden-
tify the safer
products and
how to re-
quire their use
without in-
creasing costs.

OUR SPEAKER

Presented by Scot Case, TerraChoice Environmental Marketing

Scot Case is an internation-
ally recognized expert on re-
spons ible  sourc ing of  green
cleaning  products .  As  Vice
President of TerraChoice, Case
has delivered more than 150

keynote speeches, full-day train-
ing sessions and presentations
across North America. He con-
sults regularly with organiza-
tions seeking to improve the en-
vironmental and social perform-
ance. His presentation at Clean
Atlantic will provide delegates
with more insight into the fastest
growing trend in the industry.

SEMINAR COST
One person - $40
Two or more people from the

same company - $35 per person.
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professional housekeeping

By W.S (BILL) GARLAND,
Senior Partner, Daniels Associates Inc.

Bill Garland is a senior partner in Daniels
Associates Inc., a company that is an

innovator in Computer Workloading as
well as providing consultation to the

housekeeping industry.
The company has offices at Suite 701,

157 Adelaide St. W., Toronto, Ont.
M5H 4E7. Tel: (416) 291-6022. The

company also offers educational
seminars and training aids. Continued On Page 14

Cleaning
Contractor

Certification
Is Here

Several years ago our firm
was awarded a contract to
develop a contractor certi-
fication program for a ma-

jor government agency in the United
States. We felt that contractor certifi-
cation was a coming trend due to the
difficulty in contractor selection in to-
day’s tight market. This type of certi-

S on how to take your company to the
top of cleaning industry suppliers. I
predict that certification is going to be
a requirement in order to bid and per-
form major work in both the U.S. and
Canada within the next five years.

Cleaning services are one of the few
products which cannot be demon-
strated or physically shown, making

fication is a further
indication that
price has ceased to
be the major crite-
ria by which con-
tract decisions are
made and further
emphasizes that cli-
ents are looking for
contractors who
can provide the
best possible serv-
ice.

ISSA (Interna-
tional Sanitation
Supply Associa-

the entire purchasing exercise some-
what difficult to define.

The contractor’s role is to convince
the purchaser that theirs is the best serv-
ice. In most cases the only tool the con-
tractor has is his/her ability to use su-
perlatives which simply do not work
any longer. The modern manager looks
for professional management much the
same as they use in their business on a

tion) which is also affiliated with the
Canadian Sanitary Supply Association
(CSSA) has recently introduced its cer-
tification program for cleaning contrac-
tors here in North America. The in-
terest shown to date by almost all of
the major firms indicate that there is a
desire to differentiate their company
from the thousands of others out there.

The certification process is rigid but
fair, and provides an excellent road map

The interest shown to date by almost all
of the major firms indicate that there is
a desire to differentiate their company
from the thousands of others out there...
The certification process is rigid but fair,
and provides an excellent road map on
how to take your company to the top of
cleaning industry suppliers.
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Continued From Page 13
professional housekeeping

day-to-day basis.
Management and supervision are

the most important ingredients in a
successful cleaning contract, how-
ever, if there is insufficient labour,
the ability to satisfy the client is al-
most impossible. Some of the crite-
ria for certification look at how the
labour and costs were determined as
well as how is the company managed.
In addition, is the supervision well
trained and knowledgeable of all

company policies.
The following checklist not only

applies to the ISSA program but are
some guidelines that our firm uses in
certification for other organizations.

What is the management structure
and corporate structure of the com-
pany? Is the contractor a member of
the ISSA, CSSA, BSCAI or other local
associations? These indicate that the
supplier is probably conscientious
enough to educate him/herself in the

industry and to contribute to its pro-
fessionalism.

Do they have the designation of
Certified Building Service Executive
(CBSE) or Registered Building Service
Manager (RBSM) as awarded by
BSCAI?

Training is the next important ques-
tion. We will look for the type of train-
ing used and how frequently training
programs are implemented. It is impor-
tant to know the types of programs and
their origin.

Our industry is becoming more
technical and requires greater manage-
ment skills so some management train-
ing is essential.

The contractor’s Quality Control
Program is also important. We will
look for a written description of the
program and ask who the contractor
views as having the responsibility for
quality control. In today’s market we
look for computerized programs which
track trends and look for opportuni-
ties to improve services.

If they answer that they feel the re-
sponsibility rests with the Property
Manager, we know that this is a ques-
tionable contractor, as quality control
is the contractor’s responsibility. Other
important queries in the pre-qualifica-
tion are:

• What is the contractor’s experi-
ence in facilities of similar size, price
and quality? It is important that refer-
ences be at a cost and quality compara-
ble to what you are prepared to pay.

Management and
supervision are the most
important ingredients in
a successful cleaning
contract, however, if
there is insufficient
labour, the ability to
satisfy the client is
almost impossible.
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• What departments exist in the
company? Are there departments such
as safety, training, engineering, human
resources and personnel?

• How does the company plan to
implement the cleaning program if they
are successful and what methodology
have they used to develop their pro-
gram? Is it based on experience factors,
industrial standards, workload pro-
grams or other types of programs? The
answer to this question will give us
additional hints as to the technical ex-
pertise of the company?

• The final important consideration
is financial. Does the company have the
resources to handle the payroll and

equipment requirements of your ac-
count? It is not unusual to ask for fi-
nancial statements and bank references.

All of this may sound like a lot of
work and qualification for something
as simple as a cleaning contract, but
remember, cleaning is often the second
largest operating cost after energy in a
building.

In a large facility this cost can run
into the millions of dollars per year as
cleaning costs in office buildings today
are over $1 per square foot and, in spe-
cialized facilities, can run even higher.

Most managers want the higher
quality levels and are prepared to pay
for them.

I encourage every contractor to look
into the ISSA program and see how it
can benefit his/her business and, most
importantly, his/her clients.

Clean Atlantic 2007Clean Atlantic 2007Clean Atlantic 2007Clean Atlantic 2007Clean Atlantic 2007
September 27, 2007

World Trade & Convention Centre
Halifax, NS

The contractor’s Quality
Control Program is also
important. We will look

for a written description
of the program and ask

who the contractor views
as having the

responsibility for quality
control.



education

By KEITH SOPHA,
Director of Membership and Education,

Canadian Association of
Environmental Management (CAEM)

Manager of Housekeeping/Linen/Space,
Homewood Health Centre,

Guelph, Ont.

In the March/April issue of Sani-
tation Canada I wrote about a
process used in the Housekeep-
ing Department at Homewood
Health Centre to reduce Muscu-
loskeletal Disorders (MSD).

The approach was to provide our
employees the opportunity to learn
how to prevent MSD injuries by un-
derstanding the importance of taking
personal responsibility for their own
well-being through exercise and healthy
lifestyle.

Another essential aspect of an effec-
tive and proactive MSD program is to
complete a detailed ergonomic assess-
ment of the essential tasks and tools
employees use to complete the jobs that
have been flagged potentially high risk.

Advancing Your
Ergonomics Program
Through Partnership

Understanding how to identify
MSD hazards through ergonomic as-
sessments may be an overwhelming
task and, in many situations, individu-
als may not understand how to iden-
tify MSD hazards, or simply may not
agree on their cause. In such cases, it is
beneficial to bring in an individual with
more training and knowledge, such as
an experienced Ergonomist.

Ergonomists can provide a wide
range of services to companies looking
to start the process of MSD prevention,

selected high risk jobs, in the workplace
in order to identify areas of particular
concern and required improvement.
They can also work with the appro-
priate parties in order to brainstorm,
investigate, choose and implement the
proper MSD hazard controls needed in
the workspace and, in this way, set the
company on the right path towards
MSD prevention.

While obtaining outside ergonomic
consulting can greatly aid in an MSD
prevention initiative, the costs of im-

Continued On Page 18

or guide an existing
initiative. Their
education in injury
hazard identifica-
tion, injury causa-
tion and solutions,
and containment
methods enable
them to assess jobs
quickly and effec-
tively.

C o n s i d e r i n g
that companies are
legally required to take all precautions
and steps possible to reduce MSD haz-
ards in their workplace, this task can-
not be taken lightly, and must be com-
pleted as efficiently and effectively as
possible.

An Ergonomists can help in this
process by performing Physical De-
mands Assessments (PDA) or Ergo-
nomic Risk Assessments on all jobs, or

plementing this support on an organi-
zation-wide basis may be too costly to
implement immediately. A company
may desire to use their existing staff to
run their own MSD prevention pro-
gram. This is a common situation, and
there are a number of methods avail-
able to initiate and implement a pro-
gram on a phased basis and still meet

I
Another essential aspect of an
effective and proactive MSD
program is to complete a detailed
ergonomic assessment of the
essential tasks and tools employees
use to complete the jobs that have
been flagged potentially high risk.
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Each year, TerraChoice
Environmental Market-
ing™  conducts a re-
search survey called
EcoMarkets. The sur-
vey is part of our effort

to monitor Green buying patterns and
trends in business-to-business (B2B),
procurement and supply chain manage-
ment. Those taking the survey hold
positions such as purchasing managers,
buyers and procurement clerks for
large and small organizations all over
North America and Mexico.

The latest study, which was released
in April of this year, is not only de-
signed to help evaluate current Green

EcoMarkets
Survey Conducted
by TerraChoice

E

green report

By SCOT CASE, Vice President
TerraChoice Environmental Marketing™ and
EcoLogo™ Certification

buying patterns but is also used by
TerraChoice to help coach our custom-
ers on how to better market their en-
vironmentally preferable offerings
based on its findings.

Of the industries surveyed, the one
that has seen the most Green growth,
according to the 2007 EcoMarkets, is
the professional cleaning industry. This
is surprising for some in the jansan in-
dustry because it was not too long ago
that there were only one or two major
manufacturers marketing environmen-
tally preferable cleaning products in
North America. Today there are prob-
ably more than 70, and the list is grow-

Continued On Page 22

Scot Case is an internationally recognized expert on
responsible sourcing with more than a dozen years of
professional experience. As vice president of
TerraChoice, he helps connect purchasers seeking
more environmentally and socially responsible
products with the manufacturers supplying them.
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Continued From Page 20
green report

ing.
At one time, Stephen Ashkin, presi-

dent of the Ashkin Group and the in-
dustry’s most notable Green cleaning
advocate, presented seminars on Green
cleaning to virtually empty meeting
rooms. Today, his presentations are in
demand all over North America and
have packed audiences. Because of this
dramatic switch in emphasis, a reason-
able question would be why is this hap-
pening and what it means for the pro-
fessional cleaning industry.

Driven By Concerns
One of the things the EcoMarkets

survey reveals is that there are grow-
ing concerns among end customers
about indoor health. We see this most
dramatically in schools as one district
after another adopts Green cleaning
policies and other measures to reduce
cleaning’s impact on the environment,
and protect the health and productiv-
ity of students and teachers.

Additionally, worker safety is a
growing issue that many experts in the

industry believe can be strengthened by
going Green. In the state of Maine, it
is estimated that 21 per cent of all re-
ported job-related injuries occur among
just four occupations:

(1) Nursing aids and orderlies in
hospitals;

(2) Truck drivers;
(3) Labourers (except construction

workers), and;
(4) Janitors.*
And, workers’ compensation data

from the state of Washington indicate
that six per cent of all janitors have lost-
time, work-related injuries every year
most often due to:

• Eye irritation or burns – 40 per
cent.

• Skin irritation or burns – 36 per
cent.

• Damage from breathing chemical
fumes – 12 per cent.**

It is estimated that one out of every
three conventional cleaning products
contains ingredients known to cause
environmental problems or harm hu-
man health. Green cleaning chemicals
do not contain these harmful ingredi-
ents and, when used properly, have
proved to be considerably less harm-
ful to users and the environment, and
are usually just as effective. As a result,
many injuries to janitors could be re-
duced if not eliminated by switching
to Green-certified cleaning products.

Finally, the survey indicates that
among those who responded, there is
growing concern about our environ-
ment in general. For instance, as most

Of the industries
surveyed, the one that

has seen the most
Green growth,

according to the 2007
EcoMarkets, is the

professional cleaning
industry.

Of the industries
surveyed, the one that

has seen the most
Green growth,

according to the 2007
EcoMarkets, is the

professional cleaning
industry.
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cleaning professionals know, floorcare
products – strippers, glosses and fin-
ishes – can be some of the most power-
ful chemicals used in the industry.
However, after performing floor main-
tenance with these products, custodi-
ans simply pour these chemicals down
the drain along with the grime. If not
properly treated, the chemicals can find
their way into streams and rivers, im-
pacting aquatic life, and can eventually
even work their way up the food chain.

Is Green Cleaning for You?
Interestingly, when cleaning profes-

sionals with mom-and-pop to medium-
sized cleaning companies that make up
the overwhelming majority of busi-
nesses in the industry are asked about

Green cleaning, most report that their
customers are not requesting it. Addi-
tionally, they indicate that they are not
considering transferring to environ-
mentally preferable cleaning products
– at least at this time.

However, what we do see is that
many of the “big players” in the clean-
ing industry – companies that clean and
maintain large facilities all over the
world – have made the switch and are
now not only using Green cleaning
products and tools but are wholeheart-
edly endorsing the products as well as
Green cleaning and using it as a mar-
keting tool. Likely, the smaller firms
are soon to follow.

Among the questions asked in
the 2007 EcoMarkets survey was,
“What does ‘Green cleaning’ mean
to you?”

The responses were:
• According to 56 per cent, it

means the products have no harm-
ful by-products or ingredients (i.e.
have no VOCs and are non-toxic).

• According to 31 per cent, it
means the products are biodegrad-
able.

• And, 22 per cent said Green
cleaning means using products and
cleaning tools that are not harmful

to the environment and/or people.
A second question dealt with

janitorial contracts. The respond-
ents were asked, “Do your janitorial
contracts now require Green clean-
ing products to be used?” Forty-two
per cent said ‘no’, 30 per cent indi-
cated they did not know, and 28 per
cent said ‘yes’. If this same question
had been asked three or four years
ago, very few would probably have
responded yes, indicating this is a
growing trend that cleaning profes-
sionals, large and small, must be at-
tuned to.

What does
“Green Cleaning”

Mean To You?

(*) 2002
(**) Janitorial Products Pollution Project – 2000

It is estimated that one out of every three
conventional cleaning products contains

ingredients known to cause environmental
problems or harm human health.

It is estimated that one out of every three
conventional cleaning products contains

ingredients known to cause environmental
problems or harm human health.
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July / August 2007

The 1970s saw CSSA cement it-
self as the industry voice in Canada
as it formed regional chapters and
solidified its relationship with U.S.
counterpart the International Sani-
tary Supply Association (ISSA).

The affiliation between CSSA
and ISSA was recognized during the

Foundations of the Canadian Sanitation Supply Association

The Growing 70s

came into effect during the 49th
Annual International Education
Conference and Exposition held at
the Conrad Hilton Hotel in Chi-
cago.

Past President Harold L. White presents the presidential gavel to president elect Thomas J.
Malone of Empire Maintenance Ltd.

Jean Larose and C.E. Pickering with 50 year old vacuum. Larry Dornan, Ab Robins, Joe Kuchard and Av Morrow.

This event marked the first time
in history that an association opened
its door to all industry members –
as well as consumers – to view the
latest developments in modern

1971 CSSA
Annual Con-
vention held at
the Park Plaza
Hotel. During
the event, a
special “Inter-
n a t i o n a l
Day” was an-
n o u n c e d ,
which hon-
oured execu-
t ives  f rom
the ISSA.

It was also during this time when
ISSA President, Robert Powell an-
nounced details of the first ever
“Open Day” policy. This policy

Samuel Tughan,
Vice-President and
General Manager,

GH. Wood & Co. Ltd.
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cleaning maintenance services and
equipment. Non-member distribu-
tors, housekeepers, building super-
intendents and building service con-
tractors were also granted entry but
were charged a nominal $5 registra-
tion fee.

That same year, CSSA adopted a
similar exposition format as well as
an educational program. A presenter
during one of these sessions was Ri-
chard F. Ehmann, operations man-
ager of the World Trade Center in
New York City. Ehmann presented
an informative seminar detailing
cleaning procedures and mainte-
nance of the facility’s 16 million sq.
feet of floor space.

In 1972, CSSA addressed the in-

Gene Allaire addresses delegates at the
CSSA Pioneers of the Industry Night,

Montreal, May 28, 1974.

From left: Adolphe Larose, Larose et Fils Ltée. and Marcel Bouchard, SM Bouchard at the CSSA
Pioneers of the Industry Night.

Pioneers of the Industry Night, Montreal, May 28, 1974. From left are W.A. Kennady, Allen Kennady Ltd.;
C.E. Pickering, Dustbane Enterprises Ltd.; T. Armstrong, Dustbane Enterprises Ltd.; and Gordon Pimm,
Michaels Equipment Ottawa Ltd.

Continued On Page 26

able and skilled sales personnel.”
Thirty-five years later, these same

issues are being addressed.
In May 1974, the Quebec Chap-

ter of the CSSA honoured the “Pio-
neers of the Industry” at a gala event
held at the Executive Hall of the
Club Canadian in Montreal. Chap-
ter Chairman, Larry Dornan, wel-
comed the following pioneers:

• E. Allaire – Par All Ltée.
• G. Armstrong – Dustbane

Enterprises Ltd.
• C.E. Pickering – Dustbane

Enterprises Ltd.
• E. Cusson – Husky Floor Ma-

dustry to find resolutions to a vari-
ety of issues affecting members.
During one of these meetings, the
late Samuel Tughan, vice president
and general manager of G.H. Wood
and Co. Ltd., voiced his concern.

“Our industry is still faced with
a number of economic problems,”
he said. “Although we expect busi-
ness to be better, we are still faced
with high inflation, rising costs of
goods and raw materials, and steady
freight increases. We are also in great
need of highly trained, knowledge-

John Ambler,
CSSA National President, 1973 - 1974
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ued to flourish. As well as the new
British Columbia Chapter forming,
the CSSA Constitution was estab-
lished, an ISSA/CSSA agreement
was created and the first steps were
taken to establish a permanent CSSA
national office run by its own staff.

Continued From Page 25

Jean Larose (left) accepts a Thunder Bay city scroll from Raymond Bonnie, King’s Northern Sales
during the CSSA  Annual Meeting held at the Hyatt Regency Hotel in Toronto.

chines.
• H. Lamoureaux – Husky

Floor Machines.
• C. Blachford – Circle Sales.
• G. Hebert – Cie

d’Equipement Ltée.
• W.A. Kennady – W.A.

Kennady Ltd.
• J. Kuchard – Record Chemi-

cals Co. Inc.
• L. Lacoste – Kimberly Clark.
• A. Larose – Larose et Fils Ltée.
• L. Morency – L. Morency &

Fils.
• A. Morrow – Avmor Ltée.
• G.H. Pimm – Michaels Equip-

ment.
• A. Robins – Cartier Chemicals

Ltd.
• F. Roy – Savon Majestic Ltée.
Each of these pioneers addressed

delegates and honoured the two eld-
est in the group – C.E. Pickering and
W.A. Kennady. A highlight of the
evening was a 50-year-old vacuum
cleaner displayed by Jean Larose of
Larose et Fils Ltée.

During 1973 and 1974, under the
presidency of John Ambler, Swish
Maintenance Ltd., the CSSA contin-

The following year, 1975 and
1976, saw Jean Larose step into the
role of CSSA president. Larose be-
came the first representative from
Quebec to hold the position. He
joined CSSA in 1962 and was the
second member from outside of
Ontario. In 1963, Larose became
chapter chairman and continued to
build membership in the eastern re-

The newly-formed Atlantic Chapter of CSSA. From left (back row): Eric Day, Charles Reeves,
Bill Bond, Rick Jackson, Unnamed, Unnamed, Wayne Cliff. (Front row): Bruce Wishart, Dave
Morrise and Jean Larose.

The first issue of Sanitation Canada
published by the Canadian Sanitation Supply
Association in 1976.
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gion in an effort to establish the as-
sociation as truly being a National
Association.

With Larose at the helm, the
CSSA formed a new chapter in
Thunder Bay as well as an Atlantic
Chapter on Mar. 21, 1977. Addition-
ally, in an effort to bolster commu-
nication throughout the chapters as
well as amongst the membership,
the groundwork began for an asso-
ciation publication.

“A project which was an old
dream of CSSA was to have our own
publication,” Larose said. “After
much planning and discussion, Sam
Tughan was able to (produce) the
first issue of our magazine which
was launched at the 1976 CSSA
Convention in Toronto. We called
it Sanitation Canada.”

CSSA National Executive Officers (1976). From left (back row): Larry Joyce, Ontario Chapter Chairman, Bristol-Myers Products Canada; Rick
Jackson, Quebec and Eastern Provinces Director, Chemjay Ltd.; Emerson Lackey, Ontario Director, Kert Chemical Industries Inc.; Paul
Labossiere, Manitoba and Western Provinces Director, PML Maintenance Ltd.; Gary Hardy, Secretary Treasurer, Michael’s Equipment &
Industries Ltd.; John Ambler, Immediate Past President, Swish Maintenance Ltd..(Middle row / seated) Samuel Tughan, Vice President, G.H. Wood
& Co. Ltd.; Ron boily, Quebec & Eastern Provinces Chapter Chairman, G.H. Wood & Co. Ltd.; Jean Larose, President, Larose et Fils Ltée. (Front
row / seated) John W. Kennady, Executive Secretary and Harold White, Executive Director.

ISSA - CSSA dialogue meeting held in Toronto in 1976. From left: Bud Smith, President, ISSA
Chicago; Jean Larose, CSSA President and Jack D. Ramaley, Executive Vice President, ISSA
Chicago.



By ZIA SIDDIQI,
Ph.D., B.C.E.,  Quality Assurance Director,

Orkin Canada

pest control

Everyone’s “going green” –
including many aspects of
the sanitation and facility
maintenance industries. As
your facility explores envi-
ronmentally friendly op-

tions, pest management is one program
to consider greening. Thanks to new
technologies, the pest management in-
dustry has a better understanding of
pests and their habits than ever before,

The Green Train is
Leaving the Station:

E including methods for managing pests
with minimal harm to people, prod-
ucts or the environment.

Environmentally friendly pest man-
agement techniques will be most effec-
tive when incorporated as part of an
Integrated Pest Management (IPM) pro-
gram. Unlike traditional pest manage-
ment efforts, IPM emphasizes the use
of non-chemical treatment methods as
a first line of defense. If treatment of a
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Is Your Pest Management
Program On Board?

Pheromone traps use synthetic
versions of insect pheromones to
lure insects into a sticky trap.

PHOTO COURTESY OF ORKIN INC.



pest infestation requires chemical op-
tions, IPM programs use them in the
lowest volatile dose to combat specific
pests in targeted locations.

Getting on Board
Work with your pest management

professional to review your IPM pro-
gram and consider incorporating the
following green pest management tech-
niques into your facility’s efforts.

• Lighting – Since certain types of
lighting can attract flying pests to your
facility, revising your facility’s lighting
can actually help deter pests. Flying
insects are attracted to fluorescent
lights, so move fluorescent lights to
areas far away from the building – such
as parking lots. Replace fluorescent and
mercury vapour lights near the build-
ing with sodium vapour lights, which
provide the same level of illumination,
but are less attractive to flying insects.

• Fly lights – Fly lights employ ul-
traviolet light to draw flies into a non-

toxic sticky trap. Mount fly lights in-
side entrances and make sure to mount
them so the light is not visible from
the outside. When properly positioned,
fly lights can help catch flying pests
before they enter sensitive areas. This
tool also can help monitor the number
and type of flying pests entering your
facility, information which will aid in
any needed treatment.

• Organic Cleaners – Organic
cleaners use naturally occurring bacte-
ria and enzymes to break down grease

and grime build-up that can attract in-
sects. Use an organic cleaner in kitchen
drains to remove the organic debris that
can serve as a breeding ground for small
drain flies. Organic cleaners also will
be effective when used in waste disposal
areas and to clean dumpsters.

• Sticky traps – Sticky traps, or glue
boards, can help catch crawling insects
when placed in areas of high pest activ-
ity. Position sticky traps under equip-
ment and in corners where insects are

Continued On Page 30
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Environmentally friendly pest management
techniques will be most effective when incorporated
as part of an Integrated Pest Management (IPM)
program. Unlike traditional pest management
efforts, IPM emphasizes the use of non-chemical
treatment methods as a first line of defense.

Sticky traps, or glue boards,
can help catch crawling insects
when placed in areas of
high pest activity.

PHOTO COURTESY OF ORKIN INC.
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pest control
Continued From Page 29

likely to crawl. Often called “pest re-
port cards,” sticky traps can also help
monitor for insect activity.

• Pheromone traps – Pheromone
traps use synthetic versions of insect
pheromones, the chemicals secreted
by insects to find mates, to lure in-
sects into a sticky trap. When using
pheromone traps, accurate identifi-
cation of the targeted pest is critical.
Currently, pheromone traps are
available for managing a variety of
pests, mainly stored-product pests
like Indian meal moths.

• Repellents – As their name sug-
gests, repellents “repel” insects to
areas easier to manage them. Repel-
lents made with pyrethrum flowers,
and mixed with desiccants like silica
gels can dry out an insect’s exoskel-
eton. Apply repellents in cracks and
crevices around the exterior of your
facility to target cockroaches and
other crawling pests. Caulk the open-
ings after treatment to prevent pests
from gaining access again.

• Insect growth regulators (IGRs)
– Insect growth regulators use syn-
thetic versions of insect hormones to
prevent insects from reaching sexual
maturity. This method can signifi-
cantly reduce the insect population in
your building by inhibiting breeding.
Like pheromone traps, IGRs also re-
quire accurate identification of a pest
for the most effective use.

• Non-volatile baits – If chemi-
cal treatments are needed, non-vola-
tile baits are an environmentally-
friendly alternative to traditional
sprays. Available in gel and puck for-
mulations, non-volatile baits do not
become airborne, enabling a more
targeted application. Use bait gels in
cracks and crevices, and bait pucks,
which house the baits in a protective
case, along walls or in other areas that
attract pests.

Calling on the Conductor
To ensure the success of your green

pest management program, work with

a professional to select the best tech-
niques for your facility. The effective-
ness of many of the techniques depends
on correct identification of the type of
pest present. All reputable pest man-
agement providers will be well-trained
in pest biology and behaviour and able
to select the appropriate options.

Staying on Track
When used in conjunction with an

ongoing IPM program, green pest man-
agement is the ticket to helping keep
pests out of your facility while staying
responsible to the environment. Keep
chugging away with your green efforts
– once you’re on board, going green
can be easy.

Dr. Zia Siddiqi is Director of Quality
Systems for Orkin Inc. A Board Certified
Entomologist with more than 30 years
experience in the industry, Dr. Siddiqi is
an acknowledged leader in the field of pest
management. For more information, e-
mail zsiddiqi@rollins.com or visit
www.orkincanada.ca.

Fly lights employ ultraviolet
light to draw flies into a
non-toxic sticky trap.

PHOTO COURTESY OF ORKIN INC.
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Creating a Cleaner, Safer
World One Steward at a Time
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Tennant
Company

Tennant
Company



Continued On Page 34

For more than 135 years, Tennant

Company, a leader in designing, manu-
facturing and marketing solutions in
non-residential floor care, has had a core

value system rooted in the word “stewardship.”
This word defines the company’s commitment to
– and responsible caretaking of – its many

stakeholders, including its employees, customers,
investors and its communities.

While Tennant takes great pride in the role it and its employees

play in being stewards to these four key stakeholders, it is tremen-

dously proud of the effort it has taken in support of environmental

stewardship.

“Our vision at Tennant Company is to create a cleaner, safer world,”

said Chris Killingstad, Tennant Company CEO. “At a more tangible

level, this means we want to create clean, safe, healthier places for

people to live, work and play. By ensuring our products meet strict

standards for environmental preference, and improve both the qual-

ity of indoor environments and reduce the impact on outdoor envi-

ronments, we are positively contributing to a world that others can

enjoy for generations to come.”
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Continued From Page 33

Committed to its vision of creating
a cleaner, safer world, Tennant Com-
pany supports environmental steward-
ship and sustainability by developing
products that consume fewer natural
resources and chemicals and, therefore,
dispense less into the waste stream.
Within the past year, the Company has
advanced its own commitment to the
environment by establishing five envi-
ronmental standards for future
Tennant Company products to meet:
water conservation, decreased detergent
usage, increased safety, improved air
quality and reduced noise.

The company is working diligently
to ensure these environmental stand-
ards translate into product attributes
that support this vision. The work is
paying off as evidenced by four recent
product introductions, including the
Tennant T5 and Nobles SpeedScrub 24-
32 automatic scrubbers with FaST™,
and the Tennant R14 and Nobles Strive
Rider dual technology carpet cleaners
with ReadySpace®. FaST and
ReadySpace technologies are well rec-
ognized not only at Tennant Company
but throughout the commercial clean-
ing industry for meeting the company’s
five standards.

FaST helps facilities conserve natu-
ral resources by using 70 per cent less
water, which reduces both water con-
sumption and wastewater. FaST also
helps reduce facilities’ dependency on
high quantities of detergents because it
requires 90 per cent less detergent and
80 per cent less packaging. In addition,
NFSI-certified FaST increases facilities’
safety because it not only cleans exist-
ing soil but removes old detergent
residues to increase traction 21 per cent
and, thereby, reduce the risk of slips
and falls.

ReadySpace helps facilities conserve
natural resources by using 80 per cent
less water than traditional extraction,
which reduces both water consump-
tion and wastewater. ReadySpace also
allows carpeted spaces to re-open
sooner after cleaning because it leaves
behind up to 90 per cent less water than
traditional extraction, thereby elimi-
nating extended dry times. Plus, by
leaving floors drier sooner, ReadySpace

increases a facility’s safety by reducing
the risk of slips and falls when
transitioning from just-cleaned carpet
to hard floor surfaces.

But this is just the beginning. Con-
sider the following about various
Tennant Company cleaning solutions:

• The internal combustion rider
machines have dropped emissions by
more than 90 per cent since 2000;

• FaST-PAK® packaging eliminates
chemical handling;

• ReadySpace engineering uses less
water yet allows more frequent clean-
ing of carpeted areas thus reducing the
potential for allergens and mould;

• Eco-Advantage coatings are said
to be the safest and most VOC-com-
pliant – using less solvents for less
evaporation and potential contamina-
tion; and,

• More than 20 products support

company profile

points toward Leadership in Energy
and Environmental Design for Exist-
ing Buildings (LEED-EB) certification.

Marketed under the Tennant® and
Nobles® brands, Tennant Company
products include equipment for main-
taining surfaces in industrial, commer-
cial and outdoor environments; and
coating for protecting, repairing and
upgrading concrete floors. Tennant’s
global field service network is said to
be the most extensive in the industry.
The company has manufacturing op-
erations in Minneapolis, Minn.; Hol-
land, Mich.; Uden, The Netherlands;
Northampton, U.K.; and Shanghai,
China, and sells products directly in 15
countries and through distributors in
over 80 countries.

For more information, contact
Tennant Company at
www.tennantco.com.
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in the field Submitted on behalf of the Ontario Healthcare Housekeepers’ Association (O.H.H.A.)

What is a successful
healthcare housekeep-
ing manager? A better
question would be:
What is a successful

healthcare housekeeping department?
A few years ago, a colleague (Andy)

and I sat down for a coffee and he posed
this query to me: ‘Do you know that
we may be among the last of a dying
breed? You and I are directing major

Managing
Successfully in
Healthcare Housekeeping

By ROGER GOBBO, PHH,
Past President , Ontario Healthcare
Housekeeping Association (OHHA)

W
healthcare departments without a for-
mal education. We, the young rebel-
lious bucks of not too long ago, are
becoming dinosaurs.’

Andy meant ‘formal education’ as
completing a university degree of col-
lege diploma before entering the
workforce. ‘Dinosaurs’ meant that
we started our careers in healthcare
as janitors/cleaners and worked our
way to management positions. The
implications of his query revealed
that many healthcare leaders (direc-
tors, managers, supervisors, etc.)
were being qualified by education Continued On Page 39

first and experience second.
A typical ad for housekeeping direc-

tor/managers’ responsibilities would
be as follows:

- Manage, using best practices and
quality leadership, the housekeeping
service, linen services and waste man-
agement services of the hospital.

- Must have a Bachelor’s Degree
with the requisite experience within a
healthcare facility.

- Provide direction to supervisory
staff and frontline staff of approxi-
mately 120 FTE, adhering to all fed-
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www.swishclean.com
Quality Cleaning Products

"ULTIMATE TOUCH-FREE CLEANING
BETTER AND FASTER."

Some Washrooms Are 
Just Luckier Than Others

Some Washrooms Are 
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in the field
Continued From Page 36

eral, provincial and municipal regula-
tions and guidelines.

- Ensure all staff participate (and are
trained where required) in all hospital
and departmental reviews of fire and
safety, occupational health, workplace
violence prevent, human rights adher-
ence, confidentiality, privacy, etc.

- Provide a clean, safe and healthful
environment for patients, staff and visi-
tors.

- Review and/or revise all depart-
mental policies and procedures.

- Provide responsible management
of the department budget, includes al-
locating of services through staffing,
equipment, supplies and all required
purchases.

- Have excellent analytical, organi-
zational, interpersonal and English
communication skills, both oral and
written, as well as the ability to coach
and instruct.

- Will provide demonstrated leader-

ship abilities including experience with
job interviews, performance appraisals.

- Have demonstrated skills of Word,
Excel, PowerPoint, proprietary house-
keeping software programs, bed track-
ing software, security system software,
and other software programs as re-
quired.

We both concluded that the progres-
sion of variables that have evolved over
the past 20 years in the workplace, let
alone the healthcare field, have made it
inevitable that proof of college and/or

university education be part of the re-
quirements for the healthcare house-
keeping leader.

An individual can still work their
way up from frontline, but they must
be willing to obtain the critical educa-
tion. Consider that years ago budget-
ing, staffing, safety, workloads and
quality were the major responsibilities.
The same responsibilities still apply but
are now part and parcel with others
such as human rights, modified work,

Continued On Page 41

Andy meant ‘formal education’ as completing
a university degree of college diploma before
entering the workforce. ‘Dinosaurs’ meant
that we started our careers in healthcare as
janitors/cleaners and worked our way to
management positions.
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in the field
Continued From Page 39

occupational health, legislation, soft-
ware applications, housekeeping meth-
odology, quantitative quality control,
risk management, statistical analysis,
future capital acquisitions, etc. Phew!

Many more requirements could be
added to the above-mentioned job
description, which begs to ask: Do
the requirements add up to a success-
ful healthcare housekeeping leader?
No and yes. Almost all the stated re-
quirements are technical (scientific).
The requirement that ties in all the
technical requirements and allows
having the best probability to be suc-
cessful, is the skill of communica-
tion.

Communication skills are not only
required within the organization but
also in dealing outside the facility, with
private industries and public agencies.
Within the organization, communica-
tion is directed with the healthcare
housekeeping staff, other frontline sup-

port staff, other facility leaders and sen-
ior administration. Outside the organi-
zation, communications will take place
with environmental ministries, munici-
pal agencies and contracted services.

The amount of communication
tools is becoming greater, from face to
face contact and telephone land lines
to cell phones, written e-mail, text
messaging, teleconferencing, video
conferencing, etc. I guess the next step
would be mental telepathy.

It has been my experience that most
of the challenges that I have encoun-
tered with others (and they with me –
of course), is not understanding the
messages sent out to one another. The
messages sent out must be clear and
understandable, whether verbal, writ-
ten or in your body language.

The environment from which the
message is sent and to where it is re-
ceived, is a major condition that influ-

Continued On Page 41

... the progression of variables that have
evolved over the past 20 years in the
workplace, let alone the healthcare field,
have made it inevitable that proof of college
and/or university education be part of the
requirements for the healthcare
housekeeping leader.
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in the field

Moving? Address Change?
To ensure continued receipt of Sanitation Canada, please forward
address change information (specifying Sanitation Canada) to:

E-MAIL: tanja@perkspub.com

OR, visit our web site at www.sanitationcanada.com
and click on the “Address Change” icon.

FAX: (905) 697-2536

Continued From Page 41

ences the understanding of the message.
There may also be barriers (static tel-
ephone lines and cell phone connec-
tions, mail services, internet obstacles,
etc.) through which the message passes
that also influence the understanding
of the message. The success of the un-
derstanding of the messages is conveyed
through culminating feedback of the
completed process.

The diagram in Figure One illustrates
the course of the message that is con-
ceived, then sent, the channel through
which it travels (written, verbal or
both), to the receiver, the decoding of
the receiver and the return of feedback
to the sender. Feedback may be a posi-
tive or negative.

Communication and communicat-
ing successfully with others and un-
derstanding what others are commu-
nicating to you are not new realiza-
tions in being a successful depart-
ment. The adage that “some things

never change” applies more outstand-
ingly regarding successful communi-
cation than ever before.

I’ve always regarded the usefulness
of being scientific as extremely impor-
tant in operating a successful depart-

ment, but always knowing that the
“people” in all of us, and successful
understanding eachother is the corner-
stone on which success is truly built.

- Roger Gobbo can be reached at
roger.gobbo2@sympatico.ca or (807) 737-
1745.
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Dan Wagner has been pro-
moted to the position of
director of facility service
legislative affairs for ISSA
– effective Jul. 1, 2007.

In his new position,
Wagner will focus on legislative and
regulatory issues that are primarily la-
bour or product-application related and
will be the primary contact for ISSA’s
facility service provider (FSP) member-
ship class. He will also be the primary
contact for associations and other or-
ganizations in the facility service com-
munity regarding regulatory, health
and environmental matters.

Wagner will also continue in his
overall responsibility as ISSA director
of the Cleaning Industry Management

7373 N. Lincoln Ave.
Lincolnwood, IL  60712-1799

Tel: (847) 982-0800
Toll Free: 1-800-225-4772

Fax: (847) 982-0819
E-mail: info@issa.com

Web: www.issa.com

ISSA PROMOTES WAGNER TO FACILITY
SERVICE LEGISLATIVE AFFAIRS DIRECTOR

D Standard and
C e r t i f i c a t i o n
program – CIMS
– to all constitu-
ents. Wagner
joined ISSA in
1999 as manager
of regulatory
compliance.

ISSA Executive Director John
Garfinkel. “Today’s announcement
represents ISSA’s commitment to
better serve the needs of FSPs and the
cleaning industry at large. This or-
ganizational change also anticipates
further expansion of the ISSA legis-
lative staff and recognizes the asso-
ciation’s responsibility for environ-
mental issues and the need to support
scientific research and its impact on
cleaning for health.”

Since most regulatory and environ-
mental matters affect all participants in
the industry, Balek and Wagner will
continue to work closely together as
well as with the various government
and other agencies, and with the com-
munity at large.

Bill Balek will continue as ISSA di-
rector of legislative affairs, retaining
primary responsibility for legislative
and regulatory matters that are of
particular interest to ISSA distribu-
tor and manufacturer members.

“In recent years, ISSA has been ex-
panding its efforts to establish and
recognize professional standards that
apply to the cleaning industry,” said

ISSA ANNOUNCES SECOND GROUP OF CIMS EXPERTS
ISSA has announced the second group of individu-
als to achieve certification as official ISSA Cleaning
Industry Management Standard (CIMS) experts. This
addition brings the total number of experts to 72
individuals representing 25 U.S. States and Canadian
provinces, as well as Mexico.

The second group includes three Canadians. They are:
Karen Hill-Whitson of Breeze Facilities Solutions, Uto-
pia, Ont.; and Darrell Campbell and Paul Goldin from
Avmor Ltd., Laval, Que.

Becoming a certified CIMS expert positions an indi-
vidual to provide training or consulting services to those
cleaning organizations interested in complying with the
Standard and preparing to certify to CIMS – a new, con-
sensus-based industry standard that sets forth the univer-
sally accepted management principles that have proven

to be the hallmarks of well-managed and customer-
centered cleaning organizations.

“ISSA is delighted to have such a diverse group of indi-
viduals become official CIMS experts,” said Dan Wagner,
director of CIMS for ISSA. “Those who have attended a
workshop and committed themselves to playing a valu-
able role in preparing cleaning organizations for certifica-
tion have expressed tremendous excitement with regards
to the new business possibilities.”

Due to strong interest in becoming a CIMS expert, a
third and final workshop for 2007 is scheduled for Sep-
tember 25 in Woodbridge, NJ. The workshop will be
sponsored by the New Jersey Sanitary Supply Associa-
tion, which has identified CIMS as a valuable program
for its members and the industry at large. To register for

Continued On Page 45
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ISSA ANNOUNCES
SECOND GROUP OF CIMS EXPERTS

Continued From Page 44

the program, visit www.issa.com/
standard.

A full listing of CIMS experts and
their contact information is available
at www.issa.com/standard/
webpage_ice_list_july_final.pdf. De-
tails regarding CIMS or becoming a
CIMS Expert are also available at
www.issa.com/standard or by contact-
ing Dan Wagner at daniel@issa.com or
1-800-225-4772.

At the prodding of ISSA and other industry
groups, the U.S. Environmental Protection
Agency (EPA) announced in late May that
it will not pursue extensive certification and
training for employees (such as custodial per-
sonnel) who apply disinfectants, sanitizers

and other antimicrobial pesticides as part of their job.
According to the EPA’s Kevin Keaney, the agency

decided not to pursue training requirements for occupa-
tional users of antimicrobial pesticides largely because it
determined, after careful review, that the Occupational
Safety and Health Administration’s (OSHA) Hazard
Communication Standard thoroughly addressed the
EPA’s concerns regarding worker exposure and that any
additional training was not necessary.

From the onset, ISSA opposed the EPA’s proposed
training requirements because they would be duplicative
of existing federal training requirements established by
OSHA and would impose unnecessary and unreasonably
burdensome costs upon businesses that would provide
no measurable safety and health benefit to workers.

Keaney noted, however, that the agency would con-
tinue to explore training requirements for specialty ap-
plications of antimicrobials such as in HVAC systems,
and mould and mildew remediation. In addition, the EPA
will pursue certification and training requirements for

EPA DECIDES NOT TO PURSUE TRAINING
workers who apply non-agricultural, general-use pesticides
such as ant and roach, or wasp and hornet sprays.

The EPA initially floated the concept of training for
workers who apply antimicrobials in early 2006. The ad-
ditional training requirements contemplated by the EPA
would have required extensive training and certification
of all occupational users of disinfectants, sanitizers and
other antimicrobial pesticides. As a consequence, the EPA
would have required extensive training for custodial per-
sonnel, restaurant workers and millions of other employ-
ees who apply such products as part of their job.

Throughout the process, ISSA has maintained that
such additional training as contemplated by the agency
is not necessary in light of the OSHA Hazard Com-
munication Standard. ISSA argued that employees at
institutional facilities who apply antimicrobials already
receive substantial training and information to ensure
their safe use of disinfectants and sanitizers under
OSHA regulations.

As a consequence, ISSA argued that any additional
training imposed by the EPA would be redundant, un-
necessary and overly burdensome to industry and busi-
ness in general. Ultimately, the EPA concurred with
ISSA’s position and agreed to discontinue its pursuit
of these additional training requirements, saving in-
dustry millions of dollars in unnecessary training.

A

Visit www.issa.com /spotting
to view a demonstration of ad-
vanced stain-removing techniques
on tough mustard and ink spots
by industry expert Bill Griffin.
Watch and learn as industry ex-
pert Griffin shows you the best

tools, chemicals and procedures
for accomplishing the job.

The ISSA Educational Quick
Clips series offer brief videos on
a wide range of relevant topics.
Two new clips debut each month
throughout 2007.

CLIP FOR CARPET CLEANERS
○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○
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MARINO MANUFACTURING INTRODUCES MICRO-DUSTER
QUICKLABEL INTRODUCES ZEO! INKJET LABEL
PRINTER WITH HP INKJET TECHNOLOGY

QuickLabel Systems has
announced that it has
expanded its family of digital
colour label printers with the
introduction of the new Zeo!
Inkjet label printer. The Zeo! is
a low-priced, low-volume
inkjet label printer aimed at
serving the needs of small- and
medium-sized businesses who
want to print their own custom
and personalized labels in-
house, in quantities between
one and 1000 labels a day.
QuickLabel Systems is a
product group of Astro-Med
Inc.

The Zeo! prints photo-
quality labels on demand, at
speed and throughput levels
that match the productivity
demands of smaller businesses
with in-house label printing
programs. The printer is
compact, quick to deploy,
user-friendly and will fit on a
desk, countertop or other work
surface where it is easily
accessible to a user.

The Zeo! is particularly
appealing to small producers
of gourmet foods such as
cheeses, sauces, jams and
jellies, chocolates, and
specialty beverages such as
coffee, tea, bottle water and
wine. The Zeo! is also ideal for
the marketing departments of
larger businesses, where it
would be used to instantly
print prototype labels for new
packaging development and
test market labels for market
research and development.

QuickLabel Systems

designed the Zeo! to utilize
thermal inkjet technology
developed by Hewlett-Packard
(HP).

“We partnered with HP
because we wanted to design
the best thermal inkjet label
printer in our market,” said
Albert W. Ondis, CEO of
Astro-Med Inc. “We applied
our core competencies in
software and electronics
engineering, industrial design,
label materials development
and knowledge of label
printing applications to HP’s
inkjet technology in order to
manufacture a uniquely
attractive and fully-featured
inkjet label printer for the
small business market.”

QuickLabel Systems
offers its Zeo! inkjet label
printer with a Lifetime
Warranty and completes the
solution by selling Zeo!
printing supplies directly to
end users, including colour
and black Zeo! inks and inkjet-
receptive labels in hundreds of
sizes manufactured at its West
Warwick, RI media manufac-
turing plant.

For more information, visit
QuickLabel System’s web site
at www.QuickLabel.com or
www.Astro-MedInc.com.

Marino Manufacturing has
introduced the new Micro-Duster
tool which enables users to clean
hard-to-reach areas easily either
by hand-held or extension
handles.

The tool can be bent to allow
for better cleaning of high fans or
on top of cabinets. Made with
ultra fine, 100 per cent
microfibres, refills will remove
and hold more dirt and bacteria
than traditional dusters.

Micro-Duster refills are
designed to withstand repeated
washing and are sewn for superior
strength. Additional features of the

tool include the following:
• Microfibre has more than 40

times the surface area compared
to normal fibres.

• Micro-Duster’s connection
allows users to transfer to an
extension pole to permit dusting
in hard-to-reach areas.

• The microfibre cloth’s static
electricity and capillary effects
help to absorb and remove micro-
particles, dirt, oil and moisture.

For more information, contact
Marino Manufacturing at (905)
669-9949 or visit the company’s
web site at
www.marinomop.com.

Procter & Gamble has
announced the introduction of
Professional use Tide Ultra.
According to the company,
professionals know that when it
comes to removing tough dirt and
stains from laundry, Tide Ultra is a
heavy weight champion.

The new Professional Tide
Ultra features a tap for easy
dispensing; original scent; non-
phosphate; biodegradable
surfactants; and are safe for septic
tanks.

TRUST TIDE TO DO THE HEAVY LIFTING

For more information, contact
Procter & Gamble at 1-800-465-
2945 or visit www.pgbrands.com.

Unger Enterprises Inc. has
introduced a sturdy, lightweight,
ergonomic scraper that removes
dirt safely and effortlessly. It’s
called the ErgoTec Glass Scraper.

“Unger’s mission has always
been to provide cleaning
professionals with quality tools
that make cleaning more
efficient,” said Bruno Niklaus,
vice president of global marketing
for Unger. “With its ergonomic
design and double-edged blades,

UNGER ENTERPRISES INTRODUCES
ROBUST ERGOTEC GLASS SCRAPER

the ErgoTec Glass Scraper allows
workers to clean glass safely and
in less time than with traditional
scrapers.”

The ErgoTec Glass Scraper
offers a number of safety features.
The handle is made with a non-
slip rubber overlay and an
ergonomic bi-component grip that
allows it to fit comfortably in
hands, even while cleaning in
cold or wet conditions. The thin,

Continued On Page 47
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WAUSAU PAPER INTRODUCES NEW SILHOUETTE®

COORDINATING FOLDED TOWEL DISPENSERS
Wausau Paper has

introduced the new Silhouette®

folded towel dispensers.
The dispensers are

designed to complement the
newly announced OptiFold™
folded towels. The Silhouette
provides a sleek, yet elegant
style and dispenses one towel
at a time when used with the
OptiFold. Available in both a
standard and compact size,
the Silhouette also comes in
five translucent colour choices
including black, red, green,
blue and white. The translu-
cent design allows mainte-
nance staff to see at-a-glance
when it is time to refill, saving
them time and costs.

“The coloured dispensers
have been well received by

both our distributors and end
users,” said Mark Stanland,
director of marketing for
Wausau Paper, Towel and
Tissue segment. “They like
having the ability to choose a
specific colour that coordi-
nates well with their facility.”

For more information,
contact Wausau Paper at (859)
734-0538 or visit the
company’s web site at
www.wpbaywest.com.

Kaivac, developers of the No-
Touch Cleaning™ system,
introduce KaiBosh™, a hospital-
grade, concentrated, no-rinse
solution to disinfect, deodorize
and clean a wide variety of
surfaces.

EPA-registered, KaiBosh is a
phosphate-free, chemically
balanced, non-acid disinfectant/
sanitizer that rinses thoroughly,
leaving behind no grit or soap
scum.

KaiBosh is ideal for cleaning
and disinfecting non-porous
surfaces and may be applied
through Kaivac No-Touch
Cleaning™ systems, spray bottles,
automatic washing systems,
immersion tanks, foaming
systems, low-pressure sprayers

VERSATILE GERM KILLER FROM KAIVAC

and fogging systems.
For more information, contact

Kaivac at www.kaivac.com or
Toll Free: 1-800-287-1136.

NEW TRANSPORT CLEANING SYSTEM INTRODUCED

Pro-Link introduces the new
Transport Cleaning System (TCS)
providing touchless cleaning on
the move. The system can be used
to rapidly clean restrooms, locker
rooms, floors, showers and even
trash receptacles – leaving
surfaces clean and hygienic.
The system is said to eliminate
stooping, bending or stretching
to clean hard-to-reach surfaces
as well as customer complaints.

The battery-powered unit
has a run-time of two-and-one-
half hours and easily manoeu-
vres through doorways and tight
areas. The unit holds enough
solution – 12 gallons – to clean
eight, average-sized restrooms
before filling.

With specially-designed
cleaning chemicals and onboard
automatic dilution control, Pro-
Link’s TCS is said to be the perfect

daily cleaning system.
For more information,

contact Pro-Link at www.pro-
linkhq.com or call 1-800-74-
LINKS.

double-edged blades, a trademark
of Unger, can be changed quickly
and easily by pushing the blade
release and sliding the blades out.
A protective cap clips on
effortlessly for extra protection
when the scraper is not in use.

The glass scraper is available
in two convenient head sizes of
four and six inches. Replacement
blades are available and are

individually wrapped in paper
and placed in a reusable plastic
telescoping case to prevent rust.
The scraper head can be used
with the ErgoTec Locking Cone
and is safe to use on other
surfaces in addition to glass.

For more information, contact
Unger Enterprises Inc. at
www.ungerglobal.com or 1-800-
431-2324.

NEW ERGOTEC GLASS SCRAPER FROM UNGER

Continued From Page 46

United Receptacle has
introduced a new colour to the
Milan Collection – Weathered
Terra Cotta. The new colour is
said to capture the beauty of the
Italian countryside. Available in
the Fresco Fibreglass finish which
blends subtle colours and distinct
textures to create an antiqued
mottled result. This finish
maintains the superior quality of
all United Receptacle fibreglass
models, including seamless
construction that gives a remark-
able appearance of pottery. The
colour is offered in United’s 12
gallon capacity Portofino model,

MILAN COLLECTION – NEW WEATHERED TERRA COTTA

with a trash only opening or ash/
trash opening, and in three
coordinating planter sizes.

For more information, contact
United Receptacle at (570) 622-
7715, e-mail:
united@unitedrecept.com or visit
the company’s web site at
www.unitedrecept.com.
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Swish Kenco Ltd. has acquired
Barre,Vt.-based Kenco Inc., both mar-
ket leading companies in the jan/san
industry, effective Jul. 1, 2007.  Both
companies combined have a wealth of
experience and knowledge when it
comes to the cleaning industry. This
expertise together with quality prod-
ucts and value added services will be a
solid foundation for Swish Kenco Ltd.
to base future growth on.

“These two market leading compa-
nies joining forces will enable us to
combine resources, technologies and
market strengths to better service our
valued Swish Kenco and Kenco custom-

ers,” said Paul Bertalan Jr., Swish Kenco
Ltd. general manager.

“Our plan is simple,” added Ken
Griggs of Kenco. “We will build on the
traditional business strengths and add
new resources that we believe will en-
hance the overall value we provide to
both Swish Kenco and Kenco custom-
ers.”

The Swish Kenco team plans to
make the transition as smooth and
seamless as possible. Customer service
will continue to come first and the new
infrastructure in place will ensure 100
per cent satisfaction, 100 per cent of
the time.

SWISH KENCO LTD. ACQUIRES KENCO INC.
ECOCERT REQUIRES
SERVICE PROVIDERS
TO USE ECOLOGO
CERTIFIED PRODUCTS

Ecocert, certifiers of Cana-
dian Green cleaning service pro-
viders, has confirmed that the use
of EcoLogo certified products
will be required as part of the
process of certifying Canadian
cleaning service providers as be-
ing environmentally responsible.

Ecocert was established in re-
sponse to many requests for cer-
tification of environmentally re-
sponsible operations from serv-
ice providers, both in-house and
contract cleaners. The over-
whelming request from service
providers was to recognize the
unique aspects of the Canadian
cleaning industry and its estab-
lished environmental standards
for cleaning products.

With the increasing interest in
the LEED building standard,
building owners and managers
are requiring documented and
certified environmentally re-
sponsible cleaning operations in
these facilities to maintain their

SCA, the global parent of SCA Tis-
sue North America, has been ranked
as the second most environmentally
friendly company in the world.

The ranking was conducted by
The Independent, a major British
newspaper, in conjunction with Ethi-
cal Investment Research Services
(EIRIS), a leading, non-profit pro-
vider of independent research into
the social, environmental and ethi-
cal performance of more than 2800
companies worldwide.

SCA was the only paper manufac-
turer included in the top rankings and
was surpassed only by Vestas Wind

SCA NAMED SECOND GREENEST COMPANY ON EARTH

Systems, a Danish company that is the
leading manufacturer of wind turbines
in the world.

Rankings were based on a wide
range of objective criteria, including
business practices, environmental im-
provement initiatives, use of renewable
energies and materials, and waste reduc-
tion and management.

In announcing the rankings on Jun.
1, 2007, The Independent reported: “The
Swedish company SCA makes every-
thing from nappies, sanitary towels and
tissues to packaging, papers and pulp.
It is Europe’s largest private forest
owner, all of which is managed to FSC

(Forest Steward-
ship Council)
standard and all
wood supplied to
its mills to pro-
duce papers must
meet FSC crite-
ria. In addition,
the company has
a commitment to
use a high pro-
portion of recy-
cled fibre in its
tissue products. It
has clear policies

Continued On Page 54

Continued On Page 49

Robert A. (Bob) Gail has been
named president of Continental Com-
mercial Products. Prior to the appoint-
ment, Gail, who has been with the
company for the past five years, has
been leading the company’s sales and
marketing team.

Continental Commercial Products,
a Katy Industries Inc. company, in-
cludes five divisions – Continental
Manufacturing, Glit/Microtron, Disco,
Wilen, Gemtex and Continental Com-

BOB GAIL NAMED PRESIDENT
OF CONTINENTAL COMMERCIAL
PRODUCTS

Continued On Page 49
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PROTEAM NAMES
NEW CANADIAN
REPRESENTATIVES

ProTeam Inc. is pleased to
announce that it has named
new Canadian reps to service
the marketplace with its full
commercial product line. The
reps will be responsible for
their designated territories, in-
troducing and maintaining the
ProTeam commercial line of
vacuums, filters and accesso-
ries.

The new Canadian repre-
sentatives include the follow-
ing:

M c C O N N E L L -
SPADAFORA (Western and
Northern Ontario, Niagara Penin-
sula); Paul Spadafora (Greater
Toronto Area) 850 Legion Rd.,
Unit 4, Burlington, Ont. L7S
1T5. Tel: (905) 681-9563, Toll
Free: (866) 700-8889, Fax: (905)
681-1727.

M c C O N N E L L -
SPADAFORA (Quebec and the
Maritimes) 3 des Talents St.,
Bainville, QC  J7C 5B6. Tel:
(450) 979-6063, Fax: (450) 979-
1298.

REV Sales & Marketing Inc.
(Western Canada – except British
Columbia) 505 -  8840, 210 St.,
Langley, BC  V1M 2L4. Tel:
(604) 338-1849, Fax: (604) 513-
1811.

RYAN, SAFFEL & ASSO-
CIATES (British Columbia) 2731
– 152nd Ave. N.E., Redmond,
WA 98052-5544. Tel: (425) 885-
7090,  Fax: (425) 881-8733.

LEED status. Ecocert is fully independ-
ent with no links to manufacturers.
The organization is staffed by experi-
enced professionals with many years of
experience in the industry and a strong
commitment to the environment.

ECOCERT Continued From Page 48

mercial Products (CCP) Canada. Gail
will report to Anthony T. Castor III,
Katy’s president and chief executive
officer.

“Our mission has been to provide a
dedicated leadership structure to facili-
tate our corporate long range plans,”
Castor said. “I am confident that Bob
will lead CCP to the next level of
growth.”

Gail brings over 27 years of com-
mercial industry experience to his new
position. Reporting to Gail are the op-
erations, field
sales, human re-
sources, finance,
in format ion ,
sales administra-
tion, custom
sales, jan/san
d i s t r ibu t ion ,
foodservice sales
and corporate
marketing de-
partment offic-
ers and direc-
tors.

“My priori-
ties are to grow

the company, and to promote and ex-
pand our new product development ef-
forts,” Gail said. “This will, in turn,
continue the successes of our distribu-
tors. I have a great team of experienced,
talented individuals and, together with
them, I look forward to taking CCP to
exciting new phases of growth and suc-
cess.”

A native of Ohio and former resident
of Virginia, Gail received his bachelor’s
degree in business and economics from
Otterbein College in Westerville, OH.

BOB GAIL NAMED PRESIDENT OF CONTINENTALContinued From Page 48

Point Logic, an I.T. Support and
Web-Site Development Company,
has teamed up with Perks Publica-
tions Inc., publishers of Sanitation
Canada and Le Nettoyage
professionnel, to offer an exciting
new concept in web site manage-
ment, support and development.

The new company will be re-
sponsible for maintaining and up-
dating web sites for small- to me-
dium-sized companies who cannot
find the time or personnel to keep
their web sites current and operat-
ing smoothly.

“We will not only keep your
web site up to date, but we will

PERKS PUBLICATIONS INC. PARTNERS WITH POINT LOGIC
TO PROVIDE I.T. SUPPORT AND WEB SITE MANAGEMENT

also monitor it, provide perform-
ance evaluations, sales data infor-
mation, make cosmetic changes or
do a complete makeover,” said
Point Logic President, Adam
Wroblewski. “The best news is
that you won’t have to break the
bank to make it happen.”

In addition to providing web site
management to companies coast-to-
coast, Point Logic will also offer
other specialty I.T. products and
services.

For more information, contact
Mike Nosko at mike@perkspub.com,
(905) 430-7267 ext. 24 or Toll Free at
1-877-880-4877.
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VIROX EXPANSION IN TIME TO RECEIVE CANADA’S
FIRST REGISTERED ECOLOGO DISINFECTANT-CLEANER WOOD WYANT

ANNOUNCES PERSONNEL
APPOINTMENTSIn April 2007, Virox Technologies

Inc. expanded its corporate headquar-
ters to accommodate a new professional
and technical services “P&TS” wing as
well as expanded manufacturing facili-
ties. The P&TS group works with all
Virox license partners to develop and
execute training programs, marketing
plans and sales activities.

The 12,000 sq. foot expansion was
recently put on display for customers,
friends and family at the company’s
open house on May 10. Since moving
into the Bristol Circle location in
Oakville, three years ago, Virox has
experienced rapid growth with the in-
creasing demand and popularity of its
Accelerated Hydrogen Peroxide (AHP)
disinfectant and cleaning technology.

The small Canadian company,
founded in 1998, has quickly grown
into an industry leader for disinfectants
and cleaners. As a research and devel-
opment driven company, there are a
number of new products in process for
registration in Canada, the United
States, Asia and European countries, as
well as growth into new markets mak-
ing further expansion for Virox inevi-
table.

Virox’s impressive list of leading
industry partners has grown with the
addition of a new global partnership
with STERIS Corporation. This stra-
tegic alliance has allowed Virox to in-

troduce a new DIN registered, flexible
endoscope compatible high-level disin-
fectant that will be sold under the name
Resert HLD. Further registration of
the formula in the United States and
Europe is expected. Other partners in-

Technologies has
been a firm be-
liever in develop-
ing and manufac-
turing disinfect-
ants that not
only provide su-
perior cleaning
and efficacy
claims, but that
are also environ-
mentally sustain-
able. The use of
d i s i n f e c t a n t -
cleaners is a mar-

Wood Wyant is pleased to
announce the following per-
sonnel appointments:

Louise Taillon  was ap-

Continued On Page 52

Continued On Page 52

clude JohnsonDiversey, SciCan, Accel,
DeLaval and Deb Canada. Early prod-
uct launches have shown great success,
and global markets are continuously be-
ing penetrated by industry leaders.

From its inception in 1998, Virox

pointed mar-
keting direc-
tor of the
S a n i - M a r c
Food and
Beverage Di-
v i s i o n .
Taillon is
well prepared
for this job
since she has
to her credit almost 20 years of
experience in the jan/san indus-
try with Wood Wyant. Taillon
will oversee all marketing ac-
tivities for the F&B Division.
Her in-depth knowledge of the
industry and her strong ability
to take up new challenges will
be important assets in this new
additional role.

S y l v a i n
Papillon has
been named
Wood Wyant
district man-
ager, for the
Quebec re-
gion. Prior to
joining Wood
W y a n t ,
P a p i l l o n

worked for eight years in
manufacturing, more specifi-
cally in the pulp and paper in-
dustry. Additionally, he has
experience in food distribution
and brings to Wood Wyant a
wealth of expertise in distribu-
tion and business development
in Quebec and its vicinity. His
energy and dynamic attitude is
communicable and will no

Louise Taillon

Sylvain Papillon
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WOOD WYANT
ANNOUNCES PERSONNEL
APPOINTMENTS

Continued From Page 50

ketplace reality and these products are
commonly used in the institutional and
healthcare sectors. However, until Feb-
ruary of this year the Environmental
Choice Program did not have a certifi-
cation criterion that allowed for the
registration of disinfectant-cleaners.

In December of 2005, Virox Tech-
nologies Inc. began lobbying the Envi-
ronmental Choice Program (ECP) re-
garding the requirements for EcoLogo
registration as they felt there was a need
for a review to keep pace with recent
technological developments.

By July 2006, in partnership with
JohnsonDiversey, TerraChoice, the
regulating body for the ECP, agreed to

review the current Certification Crite-
ria Document CCD 146 for Hard Sur-
face cleaners and subsection H for Dis-
infectants due to the overwhelming
support for the use of disinfectant-
cleaners in the institutional and
healthcare sectors and reference to such
products by Canadian and American
Infection Control Guidelines. As a re-
sult, in February of this year a new Cer-
tification Criteria Document CCD 166
for Disinfectants and Disinfectant
Cleaners was finalized.

It was the foresight of the scientists
responsible for developing AHP that
allowed Virox to ensure that AHP
meets the new CCD 166 criteria.

Continued From Page 50
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FIRST REGISTERED ECOLOGO DISINFECTANT-CLEANER

doubt contribute to the devel-
opment of long-term business
partnerships.

Éric Poulin has been ap-
p o i n t e d
Wood Wyant
division man-
ager for the
Quebec re-
gion. Prior to
his current
p o s i t i o n ,
P o u l i n
worked in
the medical field, and is return-
ing to Sani-Marc where he pre-
viously held the position of
vice president of the sanitation
division before Wood Wyant
was acquired. He brings to the
organization a mix of impor-
tant knowledge and expertise
of the distribution field, busi-
ness development and sales
force management. Poulin will
support the growth of the com-
pany brilliantly and is well pre-
pared to address any challenges.

Recently, Ernie Janzen ac-
cepted the
position of
district man-
ager, Alberta
south for
W o o d
Wyant. His
p r i m a r y
mandate is
the responsi-
bility of all

sales-related activities for the
Alberta South area (Red Deer
South). Janzen has 13 years of
experience in the industry and
his skills will serve him well.

Éric Poulin

Erinie Janzen

Maytech Computer Systems, a pro-
vider of industry-specific information
technology for the janitorial and sani-
tary supply industry, is collaborating
with software developer Acsellerate
Solutions LLC to provide sales intelli-
gence and business analytics technol-
ogy to companies using Maytech’s SDS
Platinum™ business system. Under a
recently signed agreement between
Acsellerate Solutions and Maytech’s
parent company eCommerce Indus-
tries Inc. (ECI2), Acsellerate is the ex-
clusive sales and business intelligence

MAYTECH AND ACSELLERATE PROVIDE
SALES INTELLIGENCE FOR JAN/SAN DISTRIBUTORS

provider for SDS Platinum and other
ECI2 back office business systems.

Acsellerate is an Internet-based sales
intelligence solution that offers own-
ers, managers, and sales and marketing
professionals new insight into their
business activities. Acsellerate mines
the historical data in the company’s
SDS Platinum system, linking cus-
tomer activities to transactions for a
clearer understanding of business ac-
tivity and profit margins.

Under the new agreement be-
tween the two companies, Maytech

customers will
receive special
discounted pric-
ing on
Acsellerate. Dis-
tributors seek-
ing more infor-
mation about
Acesslerate or
other Maytech
products should
contact ECI2’s
sales department
at (866) 375-
3221 or
info@eci2.com.

○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○
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information Hotline
3M Canada Ltd.
Page 22
Tel: (519) 451-2500
Fax: (519) 452-4600
Web: www.mmm.com

Americo Manufacturing Company
Page 18
Tel: (800) 849-6287
Fax: (678) 915-2016
Web: www.americomfg.com

Atlas-Graham Industries Co. Ltd.
Page 17
Tel: (204) 775-4451
Fax: (204) 775-6148
Web: www.ag.ca

Avmor Ltd.
Page 39
Tel: (450) 629-8074
Fax: (450) 629-4512
Web: www.avmor.com

Buckeye International Inc.
Page 31
Tel: (314) 221-1900
Fax: (314) 298-2850
www.buckeyeinternational.com

Cascades Tissue Group
Page 11
Tel: (450) 444-6400
Fax: (450) 444-6455
www.perkins.ca

Chemspec Canada
Page 12
Tel: (410) 675-4800
Fax: (410) 675-0038
www.chemspec-canada.com

Continental Commercial Products
Page 51
Tel: (416) 245-7298
Fax: (416) 245-4499
 www.continentalcommercialproducts.com

Daniels Associates of
Canada Inc.
Page 14
Tel: (416) 291-6022
Fax: (416) 291-4809
Web: www.danielsww.com

Electrolux
Page 7
Tel: (800) 282-2886
Web: www.sanitairevac.com
Enviro-Solutions
Page 23
Tel: (705) 745-3070
Toll Free: 1-877-674-4373
Web: www.enviro-solution.com
Esteam Cleaning Systems
Page 15
Tel: 1 (800) 653-8338
Fax: (403) 291-0546
Web: www.esteam.com
Fibreclean
Pages 41 & 47
Tel: (403) 291-3991
Fax: (403) 291-2295
Web: www.fibreclean.com
Innocore
Pages 43 & 48
Tel: (905) 428-1422
Fax: (905) 428-1462
E-mail: mhinnocore@aol.com
Johnny Vac - Div. of
Distributions J. Beaulac Inc.
Page 10
Tel: 1 (800) 361-2043
Fax: (514) 354-7137
Web: www.johnnyvac.com
Kent c/o Nilfisk-Advance Canada
Page 56
Tel: (905) 712-3260
Fax: (905) 712-3255
Web: www.nilfisk-advance.com
Kleen Kuip Supply Mart Inc.
Page 46
Tel: (416) 429-0401
Fax: (416) 429-0403
www.kleenkuip.com
Kruger Products
Page 35
Tel: (905) 813-5039
Fax: (905) 812-6996
www.krugerproducts.ca
Magnet Clean -
Div. of Haase Industries Inc.
Page 6
Tel: (800) 547-7033
Fax: (503) 274-4148

Marino Manufacturing Ltd.
Page 3
Tel: (905) 669-9949
Fax: (905) 669-5750
Web: www.marinomop.com

Merfin Systems Inc.
Page 37
Tel: (905) 428-1422
Fax: (905) 428-1462
Web: www.merfin.com

Point Logic LLC
Page 42
Tel: (905) 430-7267
Fax: (905) 430-6418
Web: www.sanitationcanada.com

ProTeam Inc.
Page 21
Tel: (800) 541-1456
Fax: (208) 377-3014
Web: www.proteam.com

Rubbermaid Commercial Products
Pages 2 & 55
Tel: (905) 281-7418,
Fax: (905) 279-3690
www.rubbermaidcommercial.com

Sifto Canada Inc.
Page 40
Tel: (800) 665-5610
Fax: (800) 563-7268
Web: www.siftocanada.com

Swish Quality Cleaning Products
Pages 39, 41 & 43
Tel: 1 (800) 461-7695
Web: www.swishclean.com

Tennant Company (The)
Page 53
Tel: (905) 670-8599
Fax: (905) 670-8547
www.tennantco.com

Virox Technologies Inc.
Page 5
Tel: (905) 813-0110
Fax: (905) 813-0220
www.viroxtech.com

V-TO Inc.
Pages 49, 50, 52 & 54
Tel: (450) 774-6849
Fax: (450) 774-4334
Web: www.vto.qc.ca

on avoiding illegal logging
and others covering water
emissions, it is replacing oil
and coal with some carbon
neutral fuels, such as wood
residue and biofuels. SCA
also has high rates of waste
recovery.”

For the past two years,
WWF, one of the world’s
largest independent conserva-
tion organizations with a glo-
bal network active in more
than 100 countries, ranked
SCA Tissue Europe first
among the five major Euro-
pean tissue manufacturers
across a range of environmen-
tal criteria, including levels of
recycled content, wood
sourcing practices, pollution
control and transparency in
operations.

SCA Tissue North
America, headquartered in
Neenah, Wisc., shares a cor-
porate culture of environ-
mental stewardship and sus-
tainable business practices
with its parent company.

SCA Tissue was the first
tissue manufacturer to earn
EcoLogo certification for
meeting the rigorous, holis-
tic standards of the Environ-
mental Choice Program,
North America’s leading and
largest benchmark of envi-
ronmentally friendly prod-
ucts and services. EcoLogo
certification means SCA Tis-
sue’s products meet strict cri-
teria at every stage of the
manufacturing process as
measured by resource and
energy consumption, effluent
discharge and net solid waste.

From its use of recycled
raw materials and a “mill of
origin” program that cuts
transportation fuel usage to
its process chlorine-free
bleaching fibre treatment,
industry-leading water con-
servation initiatives and inno-
vative dispensing systems
that reduce paper consump-
tion, SCA Tissue is recog-
nized as an environmental
leader in North America.

SCA NAMED SECOND GREENEST COMPANY ON EARTH
Continued From Page 48






